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Welcome note

T
he year 2017 has gone by quickly and we now 
find ourselves in the last quarter of the year. 
For the fourth edition of The Time Place 
Magazine, we feature a truly avant-garde 
rendering of the TAG Heuer Carrera HEUER-01 

on our cover. Executed by Alec Monopoly, the brand’s Art 
Provocateur, this novel collaboration was spearheaded 
by TAG Heuer CEO and LVMH Group’s Watch Division 
President, Jean-Claude Biver, and signifies a fresh new 
phase for the renowned watch manufacture. With the 
mission to capture the attention and patronage of the 
younger generation – the millennials – TAG Heuer bridges 
the two worlds of luxury watch manufacturing and 
modern art using Alec Monopoly’s widespread influence. 
With his mysterious aura, the renowned graffiti artist was 
recently in Jakarta to amp up the TAG Heuer Misadventure 
one-of-kind party experience held at Immigrant. 

Speaking of collaborations, we are delighted to share with 
you a third round-up of distinguished personalities for 
our My Finest Hour series. These accomplished men and 
women share the myriad ways they choose to spend their 
time. From pursuing their passions to doing their best 
work, their combined endeavours wonderfully encapsulate 
the priceless value of time. They clearly demonstrate that 
success is the result of hard work, which takes on more 
meaning when shared with the people we love most – our 
family and friends. Get inspired by their stories in “Our 
Fine Moments”.

In addition, we are proud to make two special 
announcements for Indonesia. First is that Baume & 
Mercier has chosen Arifin Putra and Mike Lewis as the 
stars for their new concept film to introduce their latest 
collection, the Clifton Club, in the country. Secondly, 
Time International recently unveiled the new Tory Burch 
boutique in Pacific Place Jakarta. Exuding a warm, homey 
vibe, the boutique undoubtedly provides Tory Burch fans 
with an inspired venue for their shopping needs. 

Discover these as well as the hottest updates on 
watchmaking and other luxury brands in this latest 
instalment of The Time Place Magazine.

Irwan Danny Mussry
Editor-In-Chief and Publisher

@irwanmussry
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CONTRIBUTORS - MFH

NURULITA
Photographer

BUBAH ALFIAN
Makeup Artist

JAcqUeLINe STepHANI
Makeup Artist

ARIMBI
Makeup Artist

LINdA KUSUMAdewI
Makeup Artist

TRISKA pUTRI
Stylist

ReTTA OKTAVIANI 
SUpARLI
Writer

“ Being 
surrounded 
by the people 

I love”

“Enjoying 
the sunset at 
Double Six, 

Bali.”

“ Pampering 
myself in my 
house by doing 
treatments from 
head to toe.”

“When I apply 
makeup in the 
morning before 
I go out”

“I read books 
and have 
capuccino at 
my favourite 
coffee shops”

“Spending time 
to work out at 

the gym.”

“When I spend 
my me-time 
at a cafe, 
having a cup 
of coffee while 
doing my work.”
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SOCIETYSocIetY

1. Pevita Pearce, Shannon Hartono, Renee Tang, Gisella Anastasia and Kelly Tandiono  2. Viola Maria Mananta  3. Raisa Andriana  4. Karina Salim  5. The 
champagne toast was led by Maria Rahajeng, Mike Lewis, Gisella Anastasia, Pevita Pearce, Renee Tang, Shannon Hartono, Angel Pieters and Elizabeth 
Rahajeng  6. DJ Kartika Ayu.

Totally Tory

1

Renowned for its bright prints and bohemian 
vibe, Tory Burch recently celebrated the grand 
opening of its second store in Indonesia. Located 
at Pacifi c Place Jakarta, the new boutique 
embodies the design aesthetic of the brand and 
exudes a warm, residential feel. Distinguished 
guests including Mike Lewis, Elizabeth and 
Maria Rahajeng, Gisella Anastasia, Angel 
Pieters and Time International’s Vice President, 
Shannon Hartono, soaked up the wonderfully 
rich atmosphere and enjoyed a special preview 
of the Tory Burch Pre-Fall 2017 collection.  

2

5

3 4

6
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7. Alika Islamidina & Maudy Ayunda  8. Olivia Lazuardy, Ayla Dimitri, Bianca Belnadia & Caroline Rabianto  9. Aida Nurmala  10. Gista Putri  11. Kanty 
Widjaja  12. Lyla Andalucia  13. Kelly Tandiono, Dewi Sandra,  Titi Kamal,  Elizabeth Rahajeng,  Titi DJ, Maria Rahajeng, Farah Quinn, Aimee Saras & 
Claradevi Handriatmaja.

13

13

8

9 10 11 12

7
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A Leisurely Eve
Baume & Mercier recently hosted a special cocktail 
at Proof Senayan Golf to launch its Clifton Club and 
Clifton Club Cobra collections. Exuding a sporty 
vibe inspired by the two novel watch collections, the 
party’s atmosphere was heightened by the musical 
tracks of DJ Patricia Schuldtz and was enjoyed by 
the approximately 80 distinguished members of 
Indonesian society who attended the event. Special 
guests of the evening included two of the brand’s 
debonair friends, Arifi n Putra and Mike Lewis, as 
well as Baume & Mercier Design Director, Alexandre 
Piraldi, and Time International’s Vice President, 
Shannon Hartono. 

1

2

6 7

3 53 4

1. Romain Lambert, Alexandre Piraldi, Arifi n Putra and Mike Lewis  2. Patricia Schuldtz  3. Samuel Wongso  4. Mahadi Margiono  5. Loretta Tumbelaka & 
Darwin Chang  6. Fiona Cuthill, Maher Gautama, Rena Li & Anthony Li  7. Luna Askar, Handoko, Cindy Febian & Tim Matindas.
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1. Welly Susanto, Christofer & Hilda  2. Niels Eggerding, Vice President Sales and Commercial Director of FC  3. Iswandi Junus & Lily Sumanti  4. Robby K 
Alamsyah  5. Erik Kusnadi  6. Marsya Carolina & Susan Sianturi   7. Enril Sayidina & Rezy Anwar.

A Friendly Affair
Niels Eggerding, Frederique Constant’s Commercial 
Director, was recently in Jakarta to attend a special 
cocktail event hosted by the distinguished watch 
brand in collaboration with Time International. 
Held at Bugsy’s, located at the 4th fl oor of Plaza 
Senayan, around 50 VIP customers had the 
privilege of previewing Frederique Constant’s 
latest timepiece collections as well as mingling 
with the company’s affable director. An intimate 
product presentation also ensued to allow those in 
attendance to know more information about the 
variety of watches on offer. 

5 6 7

1

2 3 4
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finishes. Even if this takes a little more time. www.alange-soehne.com

We assemble every single watch twice.
Because perfection takes time.
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1. Irwan Danny Mussry, Alec Monopoly & Alex Abbad  2. Garri Juanda & Mesti Ariotedjo  3. Ayla Dimitri  4. Didiet Maulana  5. Maia Estianty, Alec 
Monopoly & Al Ghazali  6. Anita Boentarman, Amalia Wirjono, Andini Effendi, Maher Gautama & Aprilla Mokalu.

TAG Take Over

1

 Immigrant was the recent venue for TAG Heuer’s 
fi rst disruptive party. Held in collaboration with 
the brand’s Art Provocateur, Alec Monopoly, 
the unprecedented underground party was 
attended by over 750 guests who were treated to 
unique experiences including the viewing of Alec 
Monopoly’s original paintings, digital graffi ti and 
a live tattoo corner. The highlight of the event was 
a live auction, where a unique Carrera HEUER-01 
timepiece painted by Alec Monopoly was sold for Rp. 
150 million to benefi t WeCare.ID. After the auction, 
Alec joined DJ Al Ghazali onstage, and together with 
those in attendance, partied the night away.

2

5

3 4
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7. Viola Mananta & Daniel Mananta  8. Susy Suprantio, Mia Egron &  Zamri Mamat  9. Kelly Tandiono & Ibnu Jamil  10. Waine Santi  11. DJ C.N.M  12. Live 
painting session by TAG Heuer’s Art Provocateur  13. Irwan Danny Mussry & Alec Monopoly. 

19
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Tribute to Excalibur 
The Time Place Boutique at the fi rst level of Plaza 
Senayan was the fi tting venue for a special event 
hosted by Roger Dubuis. Held in celebration of 
the brand’s Excalibur collection, an estimated 30 
people were especially invited for the occasion. 
Olivier Gudin, Roger Dubuis’ Managing Director for 
Southeast Asia and Oceania, was on hand to welcome 
the esteemed guests. This was followed by a brief 
presentation about the company’s latest releases, 
including the Excalibur Spider Pirelli – Automatic 
Skeleton, a novel timepiece in collaboration with one 
of the world’s foremost tyre manufacturers. 

1

2
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3
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4
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1. Olivier Gudin, Vijaya Fitriyasa & Friend  2. Wiwin Kurniawan & Yuliati Chandra  3. Indra K Budiman & Suharto Kho  4. Handy  & Jenny  5. Maria Djuana  6.  
Jeffrey  7. Alexander Foe.
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INDUSTRY NEWS

A t the House of Cartier, the panther is 
considered a signature animal, an 
icon that has reigned supreme over 

the maison’s designs for jewellery and time-
pieces. First applied on a watch in 1914, the 
panther motif gained ground with the ar-
rival of Jeanne Toussaint at the Maison. Nick-
named La Panthère, Toussaint worked closely 
together with Louis Cartier and was instru-
mental in the usage of the panther as a meta-
phor to explore femininity. With its exoticism, 

grace and independent spirit, the panther 
even captured the attention of the Duchess of 
Windsor, Wallis Simpson, who commissioned 
not one, but three distinct pieces, all bearing 
the feline silhouette. 

In 1983, the Maison unveiled a stylish new 
watch made especially for women. Capturing 
elegance, modernity and femininity, the Pan-
thère de Cartier was considered an indelible 
symbol of the 80s. And now the celebrated 

Steeped   
in Femininity 
Cartier brings baCk 
a ClassiC From the 80s

Sofia Coppola helms the short film

The feminine icon is back with the relaunch of the Panthère de Cartier collection
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brand brings back the famed watch collection 
so it can be discovered by yet another genera-
tion of women.

Loyal to the design codes used by Cartier for 
the original line, the new Panthère de Cartier 
exudes timelessness with its supple gold link 
bracelet, perfectly placed screws around the 
dial, softened angles, octagonal sapphire 
crown and distinguished Roman numerals. 
Available in a variety of sizes as well as an ar-
ray of case materials and adornments such as 
diamonds and black lacquer, the Panthère de 
Cartier is sure to retain its status as the quint-
essential women’s timepiece.

To celebrate the return of an icon, Cartier com-
missioned award-winning screenwriter and 
director, Sophia Coppola, to produce an in-
spired film for the Panthère de Cartier collec-
tion. “When Cartier told me that they wanted 
to make a film for the relaunch of the P anthère 
de Cartier watch, I first thought: who is a 
P anthère woman? What would her environ-
ment be? I love the Panthère watch, so I was 
happy to make a film which captured the chic 
and the glamour of what it says to me.”

Renowned as a filmmaker that never fails to 
convey the female point of view, as portrayed 
in her films “The Virgin Suicides”, “Lost in 
Translation”, and most recently in “The Be-
guiled” which won her the Best Director Award 
at the 2017 Cannes Film Festival, Coppola took 
inspiration from the very era in which the line 
was born. “The Panthère watch is unique be-
cause it is a piece of jewellery that you can 
wear in the day as a glamour look as well as in 
the evening. When the Panthère watch came 
out in 1983, there were so many great mov-

Cartier relaunches a classic line - the Panthère de Cartier collection

Courtney Eaton stars in the film shot in Los Angeles
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INDUSTRY NEWS

ies, and I love the stars of that time. I remem-
ber the glamorous kind of women who wore 
a Panthère watch. It was just a stylish time to 
remember and to propose a modern interpre-
tation of it.”

The first part to Coppola’s novel approach was 
choosing the perfect woman to feature in the 
film. She set her sights on a rising Hollywood 
actress, Courtney Eaton, an Australian who 
has starred in a number of notable movies 
including the Academy Award-winning “Mad 
Max: Fury Road”, as the face of the Panthère de 
Cartier film. “I remembered meeting Courtney 
Eaton at a casting for a film, she just has charm 
and naturalness. We thought about friends for 
her to be in a club with. I met Amanda and her 
sister Brooklyn, that I first met in Paris and I 
was very happy that they could join us.”

What followed was the setting, which is just 
as integral to any film, “We just shot a couple 
of days in LA, in some great locations such as 
Union Station downtown, the Georgio’s night 
club, a hotel in Hollywood and the “Fox Resi-
dence”,” said Coppola. It was at these places, 
with an ensemble of energetic and young peo-
ple, that Coppola perfectly captured the free 
spirit, sophistication and refined femininity 
encompassed by the exclusive watch line. 

Courtney Eaton wears the Panthère de Cartier

From day to night, the Panthère de Cartier proves an elegant accessory
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In the short film, Eaton is shown living it up 
and enjoying her life, unrestrained by conven-
tions or societal norms. She goes from leisure 
to leisure, uninhibited and happily navigat-
ing through life like only a true independent 
woman can. With her youthful spirit, she truly 
exudes the freedom and modernity of the 
P anthère de Cartier collection.

Shooting was done in January 2017 Courtney Eaton embodies the Panthère de Cartier woman

She exudes confidence and modern femininity
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Swiss watch manufacturer Bell & Ross has always had a love aff air 
with speed. Th is could be best explained by the similar natures 
of watchmaking and engineering vehicles that require mechani-

cal accuracy and persistent fi ne tuning to achieve higher performance. 
In actualising their speed extremes, Bell & Ross has taken a step way 
beyond watchmaking and designed motor vehicles that would even 
impress auto buff s at the Geneva Motor Show. 

Th eir fi rst speed machine was the B-Rocket, a motorcycle harnessing 
the design codes of a 60s fi ghter aircraft. Th e so-called “aeroplane mo-
torcycle” was launched in 2014, took a year to design, and is based on 
Harley-Davidson’s Softail Blackline FXS. Th e front of the motorcycle is 
retrofi tted with a conical nose and two air intakes which emphasise its 
classic airplane inspiration. Staying true to the “motor vehicle meets 
aircraft” concept, Bell & Ross unveiled their second machine in 2016, 
this time in the form of a supercar which embodies the aeronautical 
design codes of the state-of-the-art Rafale jet airplane. Dubbed the 

Aero GT, the concept supercar boasts aggressively sharp aerodynamic 
edges that scream speed, not to mention its double exhausts in the rear 
that replicate aircraft afterburners. 

In pursuit of their continuous need for speed, in 2016 Bell & Ross 
made its way to the F1 racetracks by becoming the offi  cial partner of 
the Renault Sport Formula One team. Not stopping there, this year Bell 
& Ross upped their game by unveiling the Bellytanker racecar. Th is is 
the ultimate marriage of aviation and motor vehicles, as the main com-
ponent is a supplementary fuel tank used in 1950s era aircrafts. Th is 
emergency fuel tank was placed on the belly of these vintage aircrafts, 
hence the name bellytank. Fitted with an engine and four wheels, the 
tank is transformed into a streamlined racer. With the launch of the 
Bellytanker, Bell & Ross released two correlating timepieces, the 38.5 
mm BR V1-92 Bellytanker and the 41 mm BR V2-94 Bellytanker with 
chronograph function. Both watches embrace the round case of the 
Vintage model, while remaining resolutely modern.

need
for speed
bell & ross introduCes 
the bellytanker and two 
watChes inspired by it

The Bell & Ross 41 mm BR V2-94 Bellytanker

The 38.5 mm 
BR V1-92 
Bellytanker & 
Bell & Ross’ 
latest vehicle, 
the Bellytanker
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East meets West in a dazzling display of high fashion in the Silk Road collection, 
the result of a collaboration between high jewellery giant Chopard and Chinese 
fashion designer Guo Pei.

Majestic gowns, exotic gems, resplendent jewellery and a lush, jewel-toned colour pal-
ette; Silk Road is a grand meeting of two leading influencers in their respective fields, the 
results of which were introduced in early July at hotel Salomon de Rothschild in Paris. 
The collection showcased 33 opulent looks boasting silhouettes that harken back to the 
golden age of high fashion and Hollywood glamour, when mega stars like Greta Garbo 
and Grace Kelly ruled the red carpet of the late 1940s and early ’50s. 

travelling 
the silk road
Chopard and guo pei 
Create an unForgettable 
runway show

A beautiful piece that exudes true femininity

Guo Pei and Caroline Scheufele
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In fact, this season’s theme for both maisons 
pays homage to “the grand era,” with Guo Pei’s 
designs combining “the most delicate process 
and the most classic lines for the purest beauty 
of the craft to honour the peak age of Haute 
Couture,” according to Chopard.

Guo Pei adds: “For long, I have been using my 
designs and my work to express my feelings, 
my dreams, and speak from my heart. This 
season, I decided to just focus on the clothing 
itself.”

The Beijing-born designer, since the estab-
lishment of her own brand in 1997, has been 
a favourite among Chinese celebrities but she 
garnered worldwide attention in 2015 with the 
billowing yellow ball gown she designed for 
pop star Rihanna’s appearance at the Met Ball.
She tapped into an equally stunning level of 
glamour for Silk Road, using the finest metal-
lic fabrics in striking hues shaped into complex 

Statement jewellery perfectly complement the ethereal ensembles

constructions and elegant layers. Three-di-
mensional embroideries and intricate beading 
add a layer of regality that is further elevated 
by Chopard’s exquisite jewellery creations.

Boasting floral and Oriental-inspired design 
elements, these vibrant pieces represent the 
meeting of East and West as much as they re-
flect the fusion of traditional and modern val-
ues of Haute Couture. 

The Silk Road line of haute joaillerie comprises 
earrings, bracelets, rings and necklaces super-
latively crafted from white gold, rose gold and 
platinum. These are intricately adorned with 
an assortment of coloured gems and precious 
stones that includes tourmalines, pink sap-
phires, emeralds and brilliant-cut diamonds, 
to name just a few.

Though each piece is outstanding, one truly 
stand-out example is an open necklace made 
of blackened silver, 18-carat white gold and 
rubies that trail into two ruby pompoms. Then 
there’s unexpected colour combinations that 
utilise different gems and stones such as dia-
monds, emeralds and Paraiba tourmalines; 
the latter two are seldom incorporated togeth-
er in jewellery.

For Chopard Co-President and Artistic Direc-
tor Caroline Scheufele, the Silk Road collec-
tion represents more than just a collaboration 
between two maisons.“Through a joint runway 
show with Guo Pei, an innovative and promis-
ing form of solidarity is expressed; women are 
never as strong as when they combine their 
talents,” she said.
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InspIred  
by a Genius
IWC Commemorates 
Its fIrst Da VInCI 
exhIbItIon In asIa

Savonnette 
Lady’s Pocket 
Watch, 1914

The event was officially opened with a ribbon cutting ceremony by Suquan Bulakul, Mayuree Chaipromprasith, Karolina Kurkova, Yuki Srikarnchana and Metinee Kingpayome
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I t is an understatement to say that Leon-
ardo da Vinci was ahead of his time. Apart 
from being considered as one of the pillars 

of Italian Renaissance art, Da Vinci was also an 
inventor, scientist, astronomer and mathema-
tician. His interest and involvement in various 
fields of study led to his being dubbed a genius 
and the embodiment of the true Renaissance 
Man.

One of the many things that caught the interest 
of Da Vinci was the “Flower of life”, an ancient 
sacred symbol made up of multiple circles that 
overlap one another. Da Vinci studied this fas-
cinating geometrical form in detail and used 
the golden ratio of phi, also known as the Fibo-
nacci series, in his artwork.

Ref. 376404 Da Vinci Chronograph Edition

It was the master painter’s fascination with 
the “Flower of life” that served as the inspira-
tion for IWC Schaffhausen’s line of beautiful 
watches, aptly named Da Vinci. With this line, 
IWC has showcased its prowess in both techni-
cal and beautiful watchmaking. The women’s 
models, in particular, pay tribute to his fixation 
with the “Flower of Life” by featuring a beauti-
fully rendered engraving on their case backs.
 
With its origins dating back to the late 1960s, 
IWC’s Da Vinci collection first made waves 
in 1985, with the release of the IWC Da Vinci 
Perpetual Calendar Chronograph – the first 
chronograph to boast a perpetual calendar 
that was mechanically programmed for the 
next 500 years. This great achievement was fol-
lowed up 10 years after with a model which ce-
mented the line’s significance in the world of 
fine watchmaking: the Da Vinci Split-Seconds 
Chronograph.  

At present, the Da Vinci collection serves as a 
pillar in the brand’s ever growing roster of su-
perb watches. To further celebrate the line’s 
history and continuing growth, IWC recently 
spearheaded a Da Vinci exhibition held at the 
atrium of the luxury shopping mall, Siam Para-
gon, in Thailand. A first in Asia, the exhibit was 
open to the public from 6 June 2017 to 18 June 
2017 and featured an outstanding assortment 
of historical pieces taken from IWC’s archives. 

Never before seen models in Southeast Asia 
such as the Savonnette Lady’s pocket watch 
from 1914, the Lady’s wristwatch from 1967, 
the Lady’s wristwatch 1976, the Da Vinci Line 
from 1979, the Da Vinci – Lady Chronograph 
from 1995, the Da Vinci Perpetual Calendar 
Tourbillon Prototype from 1999, the Da Vinci 
SL-Automatic Prototype from 1998, the Da 
Vinci Perpetual Calendar Rattrapante from 
2003 and the Da Vinci Chronograph Edition 

Laureus Sport for Good Foundation Prototype 
from 2008 were displayed for everyone, espe-
cially IWC watch aficionados, to see.

The booth which housed this awe-inspiring 
collection served to enhance the visitor’s view-
ing pleasure. With the unique style of an Ital-
ian palazzo, the booth exuded contemporary 
elegance with its earth tone palette adorned 
with gold accents. A designated lounge area 
was also provided for the comfort of the visi-
tors. However, the real highlight was the ceil-
ing, which featured the iconic “Flower of Life” 
motif. This, along with interactive photogra-
phy opportunities, allowed visitors to take 
unique images of themselves, which they were 
encouraged to share on their social media ac-
counts.

The grand opening of the Da Vinci exhibition 
was officially inaugurated by no less than IWC 
international brand ambassador and celebrity 
supermodel, Karolina Kurkova. Approximately 
200 people, which included distinguished VIP 
guests, social media influencers and friends 
of the media, attended the grand opening 
and served as witnesses to the ribbon cutting 
ceremony which was officiated by Karolina 
Kurkova, together with Ms. Yuki Srikarnchana, 
Managing Director of Pendulum Ltd., Mrs. Ma-
yuree Chaipromprasith, Senior Executive Vice 
President Marketing Division of Siam Paragon, 
and special guests of Pendulum, Ms. Metinee 
Kingpayome and Ms. Suquan Bulakul.

Titi Kamal, Karolina Kurkova and Christian Sugiono

IWC SEA Marketing Director, Aurore Hetzel
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The true gentlesportsman plays, not just 
to win the game, but to play well. Win 
or lose, he is in control of his mascu-

linity and never takes it out on his opponent 
or himself. Furthermore, he believes in team-
work, playing together to achieve a common 
goal and using strategies to get ahead. The 
gentlesportsman applies these principles not 
only when playing, but also in life.

The spirit of sportsmanship, athleticism and 
high adventure, these are some of the very 
ideals behind Baume & Mercier’s latest line 
of sports watches, the Clifton Club. Exud-
ing sporting elegance as well as Swiss preci-
sion and fine craftsmanship, the Clifton Club 
can be worn for all occasions, whether in the 

boardroom or on the biking trails. To further 

convey the unique attributes of the line in In-

donesia, Baume & Mercier collaborated with 

two popular Indonesian actors, Arifin Putra 

and Mike Lewis.

Renowned for his performance in “The Raid 

2” and his recurring role in the HBO TV se-

ries, “Halfworlds”, Arifin Putra is the epitome 

of a manly man. Mike Lewis, with his dashing 

good looks, made his mark initially as a model 

and eventually went on to star in over 20 films, 

as well as TV shows. Close friends in real life, 

these two sporty and debonair gentlemen per-

fectly convey the gentlesportsman lifestyle in a 

concept film for Baume & Mercier.

Creatively rendered, showing unexpected wit 
and boldness, the film centres on sports and 
friendship, and shows Arifin and Mike having 
fun together. Dressed in formal suits, the two 
actors dive headfirst into a pool, then go on a 
‘sporting’ expedition all over the beautiful is-
land of Bali, including kayaking on Agung Riv-
er and racing through the rice paddies of Jati-
luwih, Tabanan. Their fun and frolicking end 
with well-deserved drinks as they reminisce 
about the adventurous day they had.

Together with Baume & Mercier, Arifin and 
Mike impart the very essence of the Clifton 
Club gentlesportsman. They will share the 
screen once again in their latest movie project, 
“FOXTROT 6”, slated for release in 2018. 

the 
distinguished Club
ariFin putra and mike lewis 
express their gentlemanly
spirit with baume & merCier

Arifin Putra and Mike Lewis star in the Baume & Mercier short film
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BR-X1 BLACK TITANIUM CHRONOGRAPH
The BR-X1 Black Titanium Chronograph is the perfect synthesis of Bell & Ross’ expertise in the world of aviation watches and master watchmaking: 
an instrument with an innovative design, produced in a limited edition of only 250 pieces. Lightweight and resistant, the grade 5 titanium case 
of the BR-X1 is protected by a high-tech ceramic bezel with a rubber strap. Ergonomic and innovative, the push buttons allow the chronograph 
functions to be used easily and efficiently. Sophisticated and reliable, the skeleton chronograph movement of the BR-X1 is truly exceptional and  
combines haute horlogerie finishes with extreme lightness. The Time Place Tunjungan Plaza Surabaya · INTime Grand Indonesia · Kelapa 
Gading · Plaza Senayan · Mal Galeria Bali · Paris Van Java Bandung · Pondok Indah Mall 2 · Senayan City · Seminyak Village Bali · Sun Plaza Medan 
@Time Plaza Indonesia · Service Centre Menara Sudirman, Jl.Jend.Sudirman Kav.60, 12A floor. Tel: (62) 21 2927 2780 · www.bellross.com
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A BEttEr 

The TAG 
Heuer 
Carrera 
HEUER-01 
gets a pop of 
colour

CoVEr FEaturE

Tag Tag heuer expands iTs 
waTChmaking influenCe wiTh 
iTs new arT provoCaTeur
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Always one to go the extra mile, Jean-
Claude Biver is not new to making 
great watchmaking feats possible. This 

is what he is doing now at TAG Heuer, with 
his appointment last year of Alec Monopoly 
as the stalwart brand’s Art Provocateur. With 
the aim to expand the brand’s reach to in-
clude the younger generation, particularly 
the millenials, TAG Heuer’s CEO and LVMH 
Group’s Watch Division President has warmly 
welcomed the renowned graffiti artist into the 
brand’s growing roster of influential ambassa-
dors and is slowly stirring things up in the usu-
ally quiet world of fine watchmaking. 

Monopoly as 
Brand aMBassador
For his TAG Heuer ad, Alec Monopoly is 
seen sporting the latest TAG Heuer Carrera 
H EUER-01 as well as his signature bandana 
over his face. Not to be ignored is the colour-
ful collage behind him featuring the very char-
acter that has given him his pseudonym – Mr. 
M onopoly, originally called Rich Uncle Penny-
bags – from the popular board game we are all 
familiar with, Monopoly. Though paint-splat-
tered, the TAG Heuer Carrera HEUER-01 retains 
its compelling appeal as the signature chrono 
timepiece from the TAG Heuer Manufacture.

In 2015, the Carrera HEUER-01 served as the 
cornerstone of a growing collection. It was 
proudly unveiled sporting a novel construc-
tion, with a new HEUER-01 in-house calibre 
based on the 1887 model and a modern case 
design with 12 facets that allow for the creation 
of different combinations of colours and mate-
rials. A year later, in 2016, the highly outstand-
ing timepiece was reintroduced with three 
new iterations.

Though painT-
splaTTered, 
The Tag heuer 
Carrera heuer-01 
reTains iTs 
Compelling 
appeal as The 
signaTure 
Chrono 
TimepieCe from 
The Tag heuer 
manufaCTure.

Alec Monopoly, TAG Heuer’s Art Provocateur

Alec with some of his colourful paintings
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This includes an all-steel version, an all-titani-
um option called the “Carrera HEUER-01 Grey 
Phantom”, and lastly, a hybrid model com-
bining ceramic and rubber. The timepieces 
feature a new metal bracelet composed of H-
shaped links with the Carrera design. 

The result of five years of continuous develop-
ment, the new collection of Carrera HEUER-01 
timepieces are presented in a substantial 45 
mm case with either a black or grey skeleton 
dial complete with three counters. They are all 
powered by the TAG Heuer Calibre HEUER-01 
Manufacture movement and come equipped 
with a 50-hour power reserve as well as water-
resistance to 100 metres.

Monopoly as an artist
To officially announce the inclusion of Alec 
Monopoly into the TAG Heuer family, Jean-
Claude Biver hosted an event during the 2016 
Miami Contemporary Art week in Florida an-
nouncing Monopoly’s appointment as Art 
Provocateur. Leading up to the event, Biver 
assigned Monopoly to tag the TAG Heuer 
boutique at the heart of Miami’s Design Dis-
trict in line with the artistic ambience of the 
celebrated art fair. The artist obliged happily, 
and was given yet another official assignment: 
to create a giant wall graffiti installation on the 
façade of the Mondrian South Beach Hotel to 
commemorate his inauguration party. Suffice 
to say, the result was amazing. The art work 
featured Steve McQueen, one of the brand’s Irwan Danny Mussry with the affable graffiti artist

Alec adding his tag at the party venue
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TAKE ON THE WORLD WITH THESE QUINTESSENTIAL WATCHES/MAKE A LASTING IMPRESSION WITH THESE SINGULAR TIMEPIECES 

ICONS OF TAG HEUER

A RACING INSPIRATION
With a shared history with motor racing, TAG Heuer has always 

allocated its efforts to the development and mastery of the precise 

measurement of time. This is especially reflected on its signature 

chronographs, the latest of which include the TAG Heuer 

Carrera Heuer-01 43 mm, the result of five continuous years of 

improvement and optimisation. Powered by the TAG Heuer 

Calibre HEUER-01 Manufacture movement, the timepiece 

is available in six new references with three different dial 

colours: black, cognac brown and navy blue. Those 

seeking for a more sophisticated take on the sporty 

classic won’t be disappointed as the Carrera Heuer-01 

is now also available in a precious 45 mm rose gold 

version. The TAG Heuer Carrera Heuer-01 Rose 

Gold bears the same features as the original, 

however this new iteration boasts 18-carat 

rose gold in its lugs, hands and indices. 

Furthermore, the timepiece is completed with 

a full-grain calfskin leather strap adorned 

with the famous TAG Heuer shield.

TAG Heuer Carrera Heuer-01 43 mm



Tracing its roots in watchmaking, 

TAG Heuer brings back an 

iconic driver’s chronograph that 

reached its height in the 60s. The 

TAG Heuer Autavia, celebrating 

its 55th anniversary this year, 

features updated functions and a 

Heuer-02 proprietary self-winding 

chronograph movement. Available in 

a more imposing 42 mm diameter, the 

timepiece now also comes equipped 

with an 80-hour power reserve, water-

resistance to 100 metres and a date 

window at 6 o’clock. The back of the 

watch also receives a sapphire crystal 

upgrade. These improvements serve to 

complement the watch’s vintage details: 

mushroom push pieces, the Heuer logo, 

a ridged crown and a distressed calfskin 

leather strap. The new TAG Heuer Autavia 

is certainly a worthy tribute to the Autavia 

“Rindt” which was worn by legendary 

F1 champion, Jochen Rindt. This vintage 

timepiece was used as inspiration for the 

rebirth of the Autavia as chosen by web 

users during the brand’s interactive campaign. 

A TIMELY 
COMEBACK

TAG Heuer Autavia



A DAZZLING 
COMPLICATION
As a follow-up to the hugely successful Heuer-

02T Manufacture Chrono Tourbillon, the avant-

garde brand now presents a sparkling version 

– the TAG Carrera Heuer 02-T with a baguette 

diamond bezel. Sixty-eight stunning baguette 

diamonds adorn the white gold bezel which 

surrounds the 45 mm timepiece. Available in a grade 

5 titanium or black ceramic case, the centrepiece of 

the TAG Carrera Heuer 02-T with a baguette diamond 

bezel is its lightweight tourbillon, hand-crafted from 

titanium and carbon. O�ering a more than 65-hour 

power reserve, the main components of the tourbillon 

are created in-house at the workshops of the TAG Heuer 

Manufacture, while the balance spring is sourced from the 

brand’s Swiss partner, Atokalpa. Also present on the black 

skeleton dial are polished and satin-finished baton indexes, 

polished and satin-finished hands with SuperLuminova™, 

and two counters: the chronograph minute counter at 3 

o’clock and the chronograph hour counter at 9 o’clock. 
TAG Carrera Heuer 02-T 

with a baguette diamond bezel



A CELEBRATED
 CLASSIC
It was the year 1987 when TAG Heuer launched 

the famous Link collection. Identified by its 

signature S-shaped bracelet, the Link boasts 

aesthetic appeal as well as true comfort for the 

wearer. This year, TAG Heuer celebrates the 30th 

anniversary of the Link collection with a masterful 

makeover. For the men, the TAG Heuer Steel Link 

for men Calibre 5 features a larger 41 mm diameter. 

At its heart beats the Calibre 5 movement, complete 

with date function. The new TAG Heuer Steel Link for 

men Calibre 5 comes in three dial variations: black, 

silver-plated and blue sunray. While for the women, 

the new 2017 Link Lady comes in an elegant 32 mm 

diameter, and similar to the men’s version, showcases 

a bracelet that is now fully integrated into the case. The 

timepiece bears a unique case shape, somewhere in 

between round and coussin, yet exudes a bold presence 

with its fixed bezel. The 2017 Link Lady is available in a navy 

blue sunray dial version or a pink mother-of-pearl dial iteration. 

2017 Link Lady 

TAG Heuer Steel Link for men Calibre 5 



AN ALL-TERRAIN 
WATCH  

Sporty goes military in the new 
TAG Heuer Aquaracer Camou�age 

timepiece. Keeping in line with 
today’s modern style trends, TAG 

Heuer interprets one of its signature 
watches in commando style. The TAG 

Heuer Aquaracer Camou�age boasts a 
sturdy lightweight case fashioned from 

Grade 2 titanium complete with a matt 
black PVD treatment for added stealth. A 
minute track graces the scratch-resistant 

matt black ceramic bezel. Measuring 43 
mm, the timepiece features an opaline blue 

camou�age or matt khaki dial, depending on 
the version. This is further complemented by 

an opaline blue camou�age or matt khaki �ange 
with a 60-second track. Water-resistant to 300 

metres, the TAG Heuer Aquaracer Camou�age 
is powered by the TAG Heuer Automatic 

Calibre 5 with date and comes with either a 
blue camou�age NATO or khaki fabric strap.

TAG Heuer Aquaracer Camouflage 



A part of TAG Heuer’s flagship collection, the TAG Heuer 

Carrera Lady 2017 is a modern take on an iconic classic. 

With origins dating back to 1964, the line was founded 

by Jack Heuer, and it has since seen many versions and 

interpretations. This year, the brand gives important focus 

on women and their need for a sporty, contemporary 

timepiece they can wear about town. TAG Heuer addresses 

this by launching the TAG Heuer Carrera Lady 2017, which 

comes in several stylish options. The choices speak to modern 

women of today who yearn to accentuate their look not only 

with a fashionable timepiece, but one that reflects their own 

unique personality. Ladies can choose from a blue model with 

a denim-e�ect strap, a black model with rose gold details and a 

full-grain calfskin leather strap, a black and rose gold model with a 

shiny black leather strap or a full black on black version. Available 

in a 36 mm diameter, the TAG Heuer Carrera Lady 2017 also comes 

with a novel case construction allowing for endless combinations.

A FRESH LOOK

TAG Heuer Carrera Lady 2017 
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i have always 
had a passion 
for waTChes. i am 
exCiTed by This 
greaT opporTuniTy 
To puT my CreaTive 
ideas To work 
for Tag heuer. 
This is a perfeCT 
opporTuniTy 
To Combine my 
arTisTiC abiliTies 
wiTh my love of 
TimepieCes.

The sleek all titanium version is dubbed 
the Grey Phantom

earliest collaborators, as well as Mr. Monopoly 
and Richie Rich, yet another favourite charac-
ter of the artist.

Alec Monopoly’s penchant for these moneyed 
characters dates back to his initial foray in the 

art world. The talented artist began making art 
in New York, where he got plenty of inspira-
tion. However, in 2008, he moved to Califor-
nia right around the time when the financial 
markets crashed and the Bernie Madoff scan-
dal made headlines. He used these events as 

Alec Monopoly at the TAG Heuer boutique in Plaza Indonesia

veritable materials for his work. “This was my 
way of making a statement about what was 
happening,” said Monopoly, who saw his ca-
reer slowly begin to take off. Before long, he 
gained an online following and began calling 
himself Alec Monopoly. This was followed by 

A glimpse of the artist at work
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the expression of genuine admiration from the 
who’s who of Hollywood who started collect-
ing his works, and now, Monopoly finds him-
self in collaboration with one of the foremost 
watchmaking brands in the world.

“I have always had a passion for watches. I am 
excited by this great opportunity to put my 
creative ideas to work for TAG Heuer. This is 
a perfect opportunity to combine my artistic 
abilities with my love of timepieces,” said the 
affable man, who applies plenty of colour and 
humour into his art. 

Monopoly in indonEsia
TAG Heuer’s Art Provocateur recently made 
his way to Indonesia, as the special guest of 
Time International. The day of the big event 
was a flurry of activity, especially for Alec 
Monopol y, who not only prepared for that 
evening’s much-anticipated affair, but also sat 
down to create yet another masterpiece espe-

cially for Time International’s President and 
CEO, Mr. Irwan Danny Mussry. Apart from 
this, the debonair artist also took the time to 
accommodate interviews with a number of 
notable media. In between these activities, he 
also gamely posed for photographs at the TAG 
Heuer boutique in Plaza Indonesia.

That evening, TAG Heuer, together with Time 
International, presented Indonesia with a truly 
unique party experience. Both companies set 
the stage for an underground party filled with 
art, music, merriment and intrigue. Held at 
Immigrant, dubbed as Jakarta’s most popular 
and trendy venue, the one-of-a-kind affair was 
attended by over 750 people which included 
the movers and shakers of Indonesian society.
The highlight of the exclusive event was a spe-
cial auction, led by Daniel Mananta, the pro-
ceeds of which will go to WeCare.ID. The guests 
expressed their great support for the endeav-
our by bidding on exclusive Alec M onopoly art 

works, including a one-of-a-kind TAG Heuer 
watch, as well as a spray-painted “DAMN! I 
Love Indonesia” T-shirt. 

Apart from the auction, the distinguished guests 
were also treated to other immersive experi-
ences such as artsy and fun photo areas, a live 
painting session by Alec Monolopy, a sublime 
mixology drink experience at the TAG Heuer bar, 
as well as a digital graffiti and live tattoo corner 
for the more adventurous at heart. 

With his mysterious aura and accomplish-
ments preceding him, the party-goers were 
wonderfully surprised when Alec Monopoly 
made his way to the stage and joined DJ Al 
Ghazali in his set. The Art Provocateur of TAG 
Heuer and the young and rising DJ performed 
together as the party reached fever pitch, en-
suring that the evening of TAG Heuer misad-
ventures goes down as one of Indonesia’s most 
unforgettable events thus far. 

TAG Heuer’s first underground party with Alec Monopoly was held in the name of fun but also had a charitable spirit
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IconIc  
Chronograph 
rolex reinTroduCes 
The oysTer perpeTual 
Cosmograph dayTona

The 
champagne 
dial of the 
new Rolex 
Oyster 
Perpetual 
Cosmograph 
Daytona

FEaturE

First presented in 1963, the Rolex Oyster Perpetual Cosmograph Daytona was 
made for racing drivers. A watch born to race, it was equipped with a highly reli-
able chronograph as well as a bezel with a useful tachymetric scale. It was the 

latter that allowed drivers to perfectly measure their average speeds up to 400 kilome-
tres or miles per hour. This year, Rolex unveils an updated model that will surely draw 
the attention of racing enthusiasts and watch aficionados alike.  

One of the features of the new Rolex Oyster Perpetual Cosmograph Daytona, simply 
known as the Daytona, is its Oysterflex bracelet. At its core lies a superelastic metal 
blade overmoulded with high-performance black elastomer, a material that is par-

Made for 
racing, the 
timepiece 
boasts a 
monobloc 
Cerachrom 
bezel with a 
tachymetric 
scale

TIME 60 KAT 3 nr.indd   40 10/4/17   5:14 PM



41

The new dayTona 
is waTerproof 
up To 100 meTres, 
has a power 
reserve of up 
To 72 hours, and 
is available in 
Three variaTions: 
18-CaraT yellow, 
whiTe or everose 
gold.

ticularly resistant to environmental effects 
and very durable. It is also equipped with the 
Rolex-patented Easylink rapid extension sys-
tem that allows the wearer to easily increase 
the bracelet length by approximately 5 mm, 
giving additional comfort and convenience to 
the wearer. 

The black bezel of the new Daytona model is 
reminiscent of the 1965 model which was fit-
ted with a black Plexiglas bezel insert. The 
monobloc Cerachrom bezel – made of a high-
tech ceramic developed by Rolex – offers sev-
eral advantages: corrosion resistance, virtually 
scratchproof, and colour that is unaffected by 
UV rays. The tachymetric scale is very read-
able due to the application of a thin layer of 
18-carat gold or platinum in the numerals and 
graduations via a PVD (Physical Vapour De-
position) process. The monobloc Cerachrom 
bezel is made in a single piece and holds the 
sapphire crystal firmly in place, ensuring wa-
terproofness.

The Daytona’s characteristically shaped mid-

dle case is made out of a solid block of 18-carat 

gold. Visible on the dial is a small seconds 

hand at 6 o’clock, a chronograph centre hand 

accurate to within 1/8 of a second, a 30-min-

ute counter at 3 o’clock, and a 12-hour counter 

at 9 o’clock; these black sub-dials beautifully 

contrast with the champagne colour of the 

dial. During low light conditions, the watch 

maintains its legibility as its hour markers are 

made with highly legible Chromalight appli-

ques (long-lasting luminescence) in 18-carat 

yellow gold with black PVD coating. The hands 

of the watch are also made of 18-carat yellow 

gold with Chromalight.

Powering the 40 mm watch is the in-house 

made self-winding calibre 4130. The oscilla-

tor, the essence of any great automatic watch 

movement, has a blue Parachrom hairspring 

patented and manufactured by Rolex in an 

exclusive alloy. This Parachrom hairspring 

allows greater stability when faced with tem-

perature changes and maintains its precision 

more than a traditional hairspring in case of 

shocks. Plus, the Parachrom is insensitive to 

magnetic fields.

As with all Rolex watches, the Daytona is cov-
ered by the Superlative Chronometer certifica-
tion redefined by Rolex in 2015. This certifica-
tion is to acknowledge that the watch has suc-
cessfully undergone a series of tests conducted 
by Rolex in its own laboratories according to 
its own criteria, which exceed current watch-

making norms and standards. The certifica-
tion applies to the fully assembled watch, after 
casing the movement, guaranteeing super-
lative performance on the wrist in terms of 
precision, power reserve, waterproofness and 
self-winding. One of the defining features of 
the certification is that the timepiece is able to 
maintain precision with a miniscule variation 
of −2 and +2 seconds per day, more than twice 
that is required of an official chronometer. To-
gether with this certification, each R olex time-
piece also comes with an international five-
year guarantee. 

The new Daytona is waterproof up to 100 me-
tres, has a power reserve of up to 72 hours, and 
is available in three variations: 18-carat yellow, 
white or Everose gold.

An Oysterflex bracelet completes the updated model
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oPEn  
house

if you have iT, 
flaunT iT! ZeniTh 
reveals a fully 
opened dial waTCh

FEaturE

Zenith’s El Primero movement is widely 
regarded as one of the high precision 
calibres in the market.  What’s a better 

way for watch lovers and the general public to 
marvel at the El Primero than with an open-
worked dial? A “Fully Open” dial at that!  

Meet the new Zenith Chronomaster El P rimero 
Full Open, powered by none other than the 
El Primero 400 automatic calibre beating at 
36,000 VpH or 5 Hz, capable of measuring and 
displaying the time with tenth-of-a-second 
precision. Th e El Primero Full Open has no 
dial, exposing all the mechanics and compo-
nents that are usually found underneath the 
dial. Th e face is largely composed of three 
counters to complete the picture: a 30-min-
ute counter at 3 o’clock, a 12-hour counter at 
6 o’clock, and a small-seconds counter at 9 
o’clock. Circling around them is a silver-toned 
inner bezel ring as well as a black and white 
minute circle and facetted luminescent hands; 

elements that ensure optimal legibility, while 
also maintaining the sporty elegance that is 
Zenith El Primero’s signature style. 

Presented in two diameter sizes: a 42 mm and 
a smaller 38 mm, the Zenith Chronomaster 
El Primero Full Open comes in steel or a two-
tone version with a steel case, topped by an 
18-carat pink gold bezel, and is fi tted with an 
alligator leather strap or a choice of a metal 
bracelet. Th e fully open dial not only reveals 
the superb movement, it also pays homage to 
a historical model of the El Primero 1969, in 
the form of the date window at the 4.30 posi-
tion found on the 38 mm version, just like 
the original. Its 42 mm brother sports a date 
window at 6 o’clock. Th e famous blue colour 
is also an identical representation of the his-
torical version. Combined with the two other 
colours, anthracite and rhodium, the three 
galvanic tones create a perfect union to mag-
nify the movement.

The 38 mm 
version of 
the Zenith 
Chronomaster 
El Primero 
Full Open

if you have iT, 
flaunT iT! ZeniTh 
reveals a fully 
opened dial waTCh

elements that ensure optimal legibility, while 
also maintaining the sporty elegance that is 
Zenith El Primero’s signature style. 

The 38 mm 
version of 
the Zenith 
Chronomaster 
El Primero 
Full Open

The 42 mm steel version

Two-tone 
version of 
the Zenith 
Chronomaster 
El Primero Full 
Open
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DEFY I El Primero 21
1/100th of a second chronograph

ZENITH, THE FUTURE OF SWISS WATCHMAKING
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A MAsterful 
Collection Jaeger-LeCouLtre CeLebrates 

the 25th anniversary of the 
Master ControL Line

Feature

Simple 
elegance is 
exuded by 
the Master 
Control Date

Created in 1988, the Master Control 
collection is an apt representation 
of the brand’s elegant watchmaking 

legacy. Combining classical elements with 
optimum technical performance, the Master 
Control family was the first to benefit from the 
“1000 Hours Control in-house certification”, 
a series of tests that ensure that the watches 
are reliable, regardless of the conditions. Now, 
Jaeger-LeCoultre further enriches the line 
with three new timepieces in time for its 25th 
anniversary.

Boasting vintage-inspired design with uni-
form blue details and rich blue leather straps, 
as well as elegant polished and satin-brushed 
finishing, Jaeger-LeCoultre introduces the 

Master Control Date, the Master Chrono-
graph and the Master Geographic. The Master 
Control Date is a charming model with clean, 
rounded lines and a sophisticated simplicity 
that makes it a suitable watch for every occa-
sion. On the watch dial are the numerals 6, 9 
and 12, while the date is conveyed at 3 o’clock. 
Measuring 39 mm, the timepiece is powered 
by the Jaeger-LeCoultre Calibre 899/1.

The second timepiece in the collection is the 
Master Chronograph, which possesses a more 
sporty and contemporary design style. Two 
counters show the hours and minutes on the 
dial; the colour blue is applied on the stain-
less steel hands and the tachometer that sur-
rounds the perimeter. Available at a larger 40 

mm case diameter, the Master Chronograph 
can measure the speed of travel from one 
point to another, making it a more suitable 
option for athletic gentlemen. 

The Master Geographic rounds off the an-
niversary offerings from Jaeger-LeCoultre. 
Equipped with a second time zone, the Mas-
ter Geographic can be the perfect companion 
for frequent travellers as the second time zone 
can easily be set using the crown located at 10 
o’clock. An aperture on the lower part of the 
watch dial displays 24 world cities that clearly 
represent all the time zones. Wherever the 
watch wearer goes in the world, the Master 
Geographic is equipped to give him/her an 
accurate time reading every time.

A more 
sporty model 
- the Master 
Chronograph

The Master 
Geographic is 
equipped with 
a second time 
zone function
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The Longines Master Collection

The Time Place Tunjungan Plaza IV, Upper Ground (031) 532 7991
INTime Grand Indonesia, West Mall Ground Floor, (021) 2358 1208

INTime Plaza Senayan, Level 1, (021) 572 5323
INTime Galeria Bali, Mal Bali Galeria 1st Floor, (0361) 767 039

INTime Paris Van Java, Ground Floor, (022) 8206 4135
INTime Sun Plaza Medan, Ground Floor, (061) 8051 2538 The Longines Master Collection

 Upper Ground (031) 532 7991
 West Mall Ground Floor, (021) 2358 1208

Elegance is an attitude

Aaron Kwok
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For sPEcIAL  
Cases only
panerai unveils new 
luminor models wiTh sTeel 
Cases and braCeleTs

FEaturE

Panerai Luminor watches have been 
known for their distinctive design, in 
particular the patented, crown-pro-

tecting bridge on the right side of the case. 
Th e classic, unmistakable case design and 
dial have become part of the Luminor’s call-
ing card since its fi rst introduction in 1999. 
In 2017, a new Luminor Marina 1950 3 Days 
Automatic Acciaio employs a new stainless 
steel bracelet – acciaio is Italian for steel – with 
links inspired by the shape of the said crown-
protector device.

Similar to the fi rst bracelet created by Pan-
erai in 1999, the shape of the new bracelet 

and each individual link recalls the 
iconic “bridge” device. Each one in-
tegrates perfectly with the rest – without 
any screws – forming a perfectly ergonomic 
bracelet which is fl exible and pleasant on 
the wrist. It exudes a sporty yet sophisticated 
appeal due to the design of its details and al-
ternating eff ects of polished fi nishing with 
brushed fi nishing.
  
While keeping the same overall aesthetics, the 
new bracelet is made of AISI 316L stainless 
steel, making it strong and robust, yet much 
lighter than its predecessors. Th e same mate-
rial is also used on the new Luminor Marina 

The 42 mm 
Luminor 
Marina 
1950 3 Days 
Automatic 
Acciaio

For sPEcIAL  

and each individual link recalls the 
iconic “bridge” device. Each one in-
tegrates perfectly with the rest – without 
any screws – forming a perfectly ergonomic 
bracelet which is fl exible and pleasant on 
the wrist. It exudes a sporty yet sophisticated 
appeal due to the design of its details and al-
ternating eff ects of polished fi nishing with 

While keeping the same overall aesthetics, the 
new bracelet is made of AISI 316L stainless 

Case back of the 42 mm Luminor Marina 1950 
3 Days Automatic Acciaio

TIME 60 KAT 3 nr.indd   46 10/4/17   5:15 PM



47

in 2017, a new 
luminor marina 
1950 3 days 
auTomaTiC aCCiaio 
employs a new 
sTainless sTeel 
braCeleT – aCCiaio 
is iTalian for 
sTeel – wiTh links 
inspired by The 
shape of The said 
Crown-proTeCTor 
deviCe.

1950 3 Days Automatic Acciaio cases. Avail-
able in two sizes – the widely popular 42 mm 
and a larger 44 mm – the new Luminor Marina 
1950 3 Days Automatic is powered by the au-
tomatic P.9010 calibre which measures only 6 
mm thick and is made entirely in the Panerai 
High Quality Watchmaking Manufacture in 
Neuchâtel. Th e watches boast a power reserve 
of three days.

Appearance-wise, both models sport a very 
similar look with a black dial in pure Panerai 

style with large luminous beige markers and a 

seconds counter at 9 o’clock with a contrasting 

blue hand. In signature Panerai style, the dial 

features a sandwich structure construction to 

enhance visibility underwater as well as large 

iconic Arabic numerals. A date window ap-

pears at 3 o’clock on both the 42 mm and 44 

mm models for added convenience.  

Th e new bracelet also features a highly conve-

nient factor which allows you to easily replace 

it with another strap – thanks to a Panerai pat-

ented system which uses a little push-button 

under each lug, operated by using the special 

tool that comes with the watch. Th e steel strap 

is also available separately and it is compat-

ible with the Luminor 1950 case of models 

with the P.9010 movement, making it perfect 

for daily wear.  

The iconic crown-protecting device inspired 
the new steel bracelet

The new models feature a fully integrated 
steel bracelet

The 44 mm 
Luminor 
Marina 1950 
3 Days 
Automatic 
Acciaio
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In PursuIt 
of precision
longines presenTs an 
updaTed version of a 
hisToriC TimepieCe

FEaturE

In its pursuit to create the most precise 
Swiss quartz watch, Longines now de-
livers the Conquest V.H.P. (Very High 

Precision) as an extension of its celebrated 
watchmaking history. Packed with several 
impressive features, the collection boasts 
new movements – calibre L288.2 for the 
three-hand model and calibre L289.2 for the 
chronograph version – that are designed to 
have an accuracy of ±5 seconds per year. This 
is much higher than the COSC requirement 

for quartz watches of having an accuracy of 
up to ±25 seconds per year. 

Then there is the protection against shocks 
or impacts which can harm the accuracy of 
a timepiece. In the event of an impact, the 
Longines Conquest V.H.P. has a Gear Position 
Detection (GPD) system that can remember 
the gears’ exact position prior to an accident, 
and will return the hands to this original state. 
The timepiece is also equipped with sen-

sors to detect the presence of magnetic fields 
which can disrupt the integrity of the watch’s 
timekeeping. These sensors will activate a 
mechanism to freeze the movement of the 
watch, and once the timepiece is moved away 
from the magnetic field, the display will auto-
matically correct itself. 

The Longines Conquest V.H.P. is available in 
3 hands/calendar and chronograph models. 
The 3 hands/calendar version is offered in 41 
mm and 43 mm cases, with a perpetual calen-
dar window at 3 o’clock. Meanwhile the chro-
nograph model comes in a 42 mm or 44 mm 
case, with a 30-minute counter at 3 o’clock, a 
12-hour counter at 9 o’clock and a 60-second 
counter in the centre. Both models have blue, 
carbon, silvered or black dials, with Arabic 
numerals and bar indexes applied with Su-
per-Luminova. All the timepieces are secured 
on the wrist by a steel bracelet with a folding 
safety clasp. 

The Conquest 
V.H.P. is also 
available 
with a blue 
dial

Chronograph 
model of 
the new 
Conquest 
V.H.P. 
collection

The three 
hands/
calendar 
version of 
the Conquest 
V.H.P. line
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AUTOMATIC SWISS MADE
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Company
Hublot presents tHree new 
Collaborative watCHes witH Ferrari

FEATURE

Big Bang 
Ferrari in 
carbon

Three’s
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Hublot’s collaboration with Ferrari be-
gan in 2011 and it has presented us 
with distinctive designs and certainly 

one-of-a-kind pieces. Th is year, the collabora-
tion introduced three new watches, each em-
bodying the constant quest for innovation, ex-
cellence and performance which unites these 
two brands.  

Th e Big Bang Ferrari is the epitome of Swiss 
elegance with an Italian stylish fl air. Taking 
inspiration from the innovative volumes and 
iconic design of the most recent Ferrari mod-
els, Ferrari and Hublot have redesigned the 
contours of the iconic Hublot Big Bang Unico 
model. Th e new design combines Hublot’s 
cutting-edge ideas and Ferrari’s design lan-

reFleCting 
tHe Car’s sleek 
outline, tHe mp-
05 “laFerrari” 
aperta Features a 
sappHire Crystal 
inner Case witH 
anti-reFleCtive 
treatment, 
plaCed inside a 
polisHed smoked 
sappHire Crystal 
Case. 

The all 
black 
Clifton Club 
with rubber 
strap

guage. While the original silhouette and 
aesthetics of the Big Bang Unico remain, its 
main appeal lies with the minute counter and 
date window at 3 o’clock, mimicking a car ta-
chometer. Furthermore, the style of the date 
is inspired by a Ferrari speed dial. Th e proud 
Prancing Horse logo is spotted at 6 o’clock, 
while a seconds counter, in the shape of an 

air extractor, appears at 9 o’clock. Th e hour 
and minute hands have been completely re-
designed for improved readability. One of the 
apparent changes in this new model is that the 
numerals are now positioned in line with the 
indices, instead of horizontally. Th e position-
ing provides a fl oating eff ect on the dial, giving 
the whole piece a 3D look.  

Hublot and 
Ferrari come 
together 
to create a 
super watch 
- the MP-05 
“laFerrari” 
aperta

Big Bang Ferrari Titanium

a peek into the dial of the Big Bang Ferrari
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FEATURE

The Big Bang Ferrari is equipped with a Unico 
movement – the Hublot Manufacture move-
ment that integrates a flyback chronograph 
with column wheel positioned on the dial side. 
The Big Bang Ferrari is presented in a 45 mm 
diameter limited edition series of titanium 
(1,000 pieces), King Gold (500 pieces) and 
Unilateral carbon. On the opposite side of the 
crown is written “F errari” in bright red signi-
fying the exclusive collaboration of two of the 
biggest luxury brand names in the world.  

The second collaborative effort is inspired 
by the supercar, LaFerrari Aperta. Meet the 
Hublot MP-05 “LaFerrari” Aperta, a very 
special piece which is entirely designed and 
developed by the Hublot design workshop 
engineers and watchmakers. Reflecting the 
car’s sleek outline, the MP-05 “LaFerrari” 
Aperta features a sapphire crystal inner case 
with anti-reflective treatment, placed inside 
a polished smoked sapphire crystal case. The 
timepiece is a powerhouse with its astound-
ing 11 mainspring barrels, coupled in series, 
which provides the timepiece a total of 50 
days of power reserve. Two transparent dis-
play rolls can be seen on the left and the right 
sides of the watch face; on the left you can see 
the power reserve, while on the right you can 
read the time. The MP-05 “LaFerrari” Aperta is 
powered by the HUB9005.H1.PN.1JN Manu-
facture Manual-winding Suspended Vertical 
Tourbillon movement with 11 Series-cou-
pled Transparent Hour, Minute, Second and 
Power Reserve Display Rolls. The exceptional 
20-piece exclusively produced watch comes 
with a set of black smooth rubber straps, a per-
fect complement to the super watch.   

The last piece in the collection is the new 
Techframe Ferrari 70 years Tourbillon 
C hronograph, which opens a new chapter in 
the partnership between Hublot and Ferrari. 
The Techframe Ferrari 70 Years is available 
in three versions — King Gold, PEEK Carbon 
and Titanium — each of which is produced 
to only 70 limited edition pieces. Designed 
by Ferrari in Maranello, crafted by Hublot 
in Nyon, the new watch is designed using 
the same creative processes used to develop 

a Ferrari sports car. The Ferrari designers 
start with the HUB6311 calibre with manual-
winding, and proceed to freely design a high 
performance case. A 45 mm micro-blasted 
18-carat King Gold, PEEK carbon or tita-
nium case encases the dial with the proud 
Ferrari logo visible at the 9 o’clock position. 
The Hublot logo appears at 5 o’clock. The sap-
phire dial reveals the cutting edge mechanics 
that it shelters, and an external raised section 
holds the timer. A matt black block designed 
by Ferrari, affixed to the sapphire holds a 
race-inspired twin half-second counter at 3 
o’clock, the minutes counter at 11 o’clock and 
the column wheel at 1 o’clock – the brain con-
trolling this sleek chronograph with tangen-
tial coupling. The black structure on the dial 
holds the chronograph counters and offers 
excellent legibility.    

The Techframe Ferrari 70 Years Tourbillon 
Chronograph is limited to 70 pieces; a com-
memorative nod to the 70 years of Ferrari ex-
cellence. The case back is engraved in black 
with “Limited Edition, No. XX/70”, and the 
sapphire back is adorned with “Ferrari 70 
Years”. Powered by the new HUB6311 calibre 
with manual-winding, it offers 5 days of pow-
er reserve. The single button chronograph 
used to start-stop and reset the chronograph 
is in the form of an original lever in Ferrari 
red anodised aluminium. The celebratory 
watch is fitted with a highly technical inter-
changeable black rubber strap that comes 
with a folding clasp in black PVD titanium 
with a plate decorated with King Gold, PEEK 
carbon or titanium, with the Hublot logo. 

The Techframe 
Ferrari 
70 Years 
Tourbillon 
Chronograph 

The lattice structure of the case affords the watch strength
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One of the hardest-working players 
in the history of the sport, he has 
inspired generations and the growth 
of football around the world. 
Entrepreneur, philanthropist and
style icon, his inf luence on 
popular culture transcends the 
pitch. Some are born to follow. 
Others are #BornToDare

BLACK BAY
S&G

DAVID BECKHAM

One of the hardest-working players 
in the history of the sport, he has 
inspired generations and the growth 
of football around the world. 
Entrepreneur, philanthropist and
style icon, his inf luence on 
popular culture transcends the 
pitch. Some are born to follow. 

#BornToDare
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‘gentlesportsman’
baume & merCier launCHes 
a watCH For all oCCasions

MeeT The 

FEATURE

Clifton Club - 
the versatile 
sports watch
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There are two sides to Baume & Mer-
cier, the Swiss watchmaker of aff ord-
able luxury watches that has powered 

through the changes of a competitive industry 
since 1830 with elegant designs to mark “every 
key moment in life.”

At fi rst glance, the brand radiates an air of clas-
sic sophistication. But look closer, and you’ll 
recognise elements that add a layer of energy 
and vibrancy to an otherwise stylish array of 
timepieces. 

Th is is no more evident than in Baume & Mer-
cier’s latest off ering: the Clifton Club. Th is col-
lection of sleek sports watches was created 
with the “gentlesportsmen” in mind to bring 
the watchmaker’s more adventurous side to 
the surface. But more than that, it was “de-
signed for men who are truly of their time, for 
all occasions, professional and sporting,” the 
brand explains.

While still upholding Baume & Mercier’s main 
design principles of creating “accurate, high-
performance and sturdy” products, the Clifton 
Club collection is fi rst and foremost functional 
and comfortable around the wrist – which 
means each watch can be worn from morning 
to evening, in the workplace and on the polo 
fi eld.

Th e line consists of fi ve 42 mm models, two 
of which boast a satin-fi nished, stainless steel 

all Five models 
are Fuelled by 
tHe automatiC 
sellita sw200 
movement – 
wHiCH boasts a 
48-Hour power 
reserve – and are 
water-resistant 
to a deptH oF 100 
metres.

case attached to an “All Road” calfskin strap 
wrapped in Baume & Mercier’s unique em-
bossed fabric. Whether you choose the black 
or white dial, this watch’s overall aesthetic is 
casual with a sheen of elegance. 

Th e next two models give watch fans the choice 
of a black or blue dial elevated by a stainless 
steel bracelet for a distinctly more urbane ap-
peal. However, the refreshing pop of orange in 
the seconds hand and on the bezel’s 12 o’clock 
position, brings a lively edge to the design. 
 
Finally, the all-black Clifton Club is bold and 
robust, featuring a sand-blasted stainless steel 
case, along with vulcanised rubber straps 
adorned with gills. All fi ve models are fuelled 
by the automatic Sellita SW200 movement – 
which boasts a 48-hour power reserve – and 
are water-resistant to a depth of 100 metres.

The all 
black 
Clifton Club 
with rubber 
strap

Th e line consists of fi ve 42 mm models, two 
of which boast a satin-fi nished, stainless steel 

case attached to an “All Road” calfskin strap 
wrapped in Baume & Mercier’s unique em-
bossed fabric. Whether you choose the black 
or white dial, this watch’s overall aesthetic is 
casual with a sheen of elegance. 

Th e next two models give watch fans the choice 
of a black or blue dial elevated by a stainless 
steel bracelet for a distinctly more urbane ap-
peal. However, the refreshing pop of orange in 
the seconds hand and on the bezel’s 12 o’clock 
position, brings a lively edge to the design. 

Finally, the all-black Clifton Club is bold and 
robust, featuring a sand-blasted stainless steel 
case, along with vulcanised rubber straps 
adorned with gills. All fi ve models are fuelled 
by the automatic Sellita SW200 movement – 
which boasts a 48-hour power reserve – and 
are water-resistant to a depth of 100 metres.

Clifton Club 
with blue 
dial and 
stainless 
steel bracelet
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Baume & Mercier made a rare visit to Ja-
karta this July and we had the chance 
to speak to its Director of Design, Alex-

andre Piraldi, about the new Clifton Club col-
lection and Piraldi’s pivotal role in maintain-
ing the brand’s DNA.

baume & merCier is knoWn for its 
ClassiC designs, but the Clifton 
Club is undeniably vibrant and 
Contemporary. is this part of a neW 
direCtion the brand is taking?

Yes, it’s very young, but in the end, it’s not so 
new. We launched the Clifton Club with a new 
design that is still classic and still Baume & 
Mercier. Th is collection is very important, as 
important as the Classima because it goes to 
the roots of Baume & Mercier; these two col-
lections are aff ordable and that is important. 
Th ey are young, so they are aff ordable; they are 
aff ordable and so they are young. As an aff ord-
able luxury brand, we try to reach customers 
who are entering the watch market for the fi rst 
time, between 20 and 30, and they are search-
ing for their fi rst beautiful watch. I would be 
happy if they choose Baume & Mercier as their 
fi rst watch. You never forget your fi rst. And 
perhaps, in the future, they will come back to 
buy a watch for their son or daughter.

designs Change over time and often 
folloW a Certain trend. What trends 
have influenCed baume & merCier 
and What are the brand’s signature 
design elements?

Normally, we try to stay away from the fashion 
because we are a classic brand. We try to de-
sign watches that stand the test of time. When 
I started at Baume & Mercier, we designed 
watches for the next 20 years, but now, it’s per-
haps for fi ve years. It’s hard to accept, because 
trends change very fast. Th ere are small trends, 
but we try to follow the big trends. Still, we pre-
fer to have our own trend.

aleXaNdre Piraldi – BauMe & MerCier 
direCTor oF deSigN

THE BrAND    
philosophy

56

FEATURE

hoW Would you desCribe your role 
at baume & merCier?

I have a sense of responsibility regarding the 
brand as the head designer. My role is more 
like that of a chef d’orchestre (orchestra con-
ductor). I direct my team’s abilities and creativ-

ity as we create a new collection. Also, it is my 
job to keep the DNA of the brand. My role is to 
help the designers follow the trend and follow 
the DNA of the brand. It’s not so easy, because 
sometimes they want to be really creative, me 
also, but if you are too creative or extravagant 
or too diff erent, you are not Baume & Mercier.

The watch for 
gentlesportsmen: 
the Clifton Club
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of Touch Control Button, Wireless Charging, 9G-TRONIC Transmission and Parking Pilot with 360˚ 

camera which will redefine your driving experience. Launching price is available for limited time only. 
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by two
novel timepieCes join 
tHe FrederiQue Constant 
ColleCtions

eNrICheD 

FEATURE

The Frederique 
Constant 
Flyback 
Chronograph 
Manufacture

Although considered a relatively young 
manufacture with its establishment 
just 29 years ago, Frederique Constant 

is certainly forging its own unique path in the 
fi eld of luxury watchmaking. Off ering watch 
afi cionados with a two-prong value system – 
excellent Swiss craftsmanship, off ered at very 
appealing price points – Frederique Constant 
endeavours to provide luxury watches to a 
wider scope of people around the world.

A CHROnOgRAPH FOR Him
Th e Frederique Constant Flyback Chrono-
graph Manufacture defi nes what Frederique 
Constant is all about: beautifully crafted in-
house watches at aff ordable prices, hence the 
term “aff ordable luxury”. 

Do not be fooled by its relatively com-
petitive price, as quality craftsmanship 
and fi nishing are the hallmarks of the 
timepiece. For any watchmaker, the chro-
nograph is one of the most diffi  cult com-
plications to craft, plus the added fl yback 
function only makes things even more chal-
lenging – it took Frederique Constant six years 
to produce this timepiece from scratch. 

A regular chronograph function is used as a 
stopwatch to measure time during a specifi c 
elapsed interval, meanwhile with a Flyback 
function, a user is able to operate the chrono-
graph without resetting it to zero every time. 
As a result, the chronograph’s hand can be 
stopped, reset to zero, and restarted with one 

rose gold 
lends warmth 
to the 
Frederique 
Constant 
Flyback 
Chronograph 
Manufacture
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push of a button. This function is essential for 
timing an elapsed interval of events during 
races. 

For this collection Frederique Constant of-
fers two versions, one that is essentially casual 
looking with a silver or dark grey smooth dial, 
meanwhile the other exudes a more classical 
appeal with a silver dial, featuring a refined 
“Clou de Paris” guilloché decoration, black 
printed Roman numerals and Breguet-style 
hands. The dial of the 42 mm watch shows 
the small seconds counter at 9 o’clock, date by 
hand at 6 o’clock, and a 30 minute counter at 
3 o’clock. The start-stop pusher is at 2 o’clock, 
while the chronograph return to zero pusher is 
at 4 o’clock. 

Powering the watch is the new FC-760 move-
ment made of 233 parts – the Flyback function 
accounts for 96 components. The movement 
has a 38-hour power reserve and is decorated 

tHe new FC-701 
automatiC in-
House movement 
deCorated witH 
perlage and 
Côtes de genève 
details Can be 
admired via tHe 
see-tHrougH Case 
baCk. to simpliFy 
tHings, all oF 
tHe timepieCe’s 
FunCtions are 
easily adjusted 
via tHe Crown. 

The all 
black 
Clifton Club 
with rubber 
strap

with Perlage and Côtes de Genève clearly vis-
ible through the transparent back case. The 
timepiece is available in stainless steel or in 
rose gold-plated stainless steel. 

A FEmAlE OFFERing
For ladies, this year Frederique Constant has 
unveiled the new Slimline Moonphase Stars 
Manufacture. The timepiece was designed 
by Mrs. Aletta Stas, co-founder of Frederique 
Constant. Set around the bezel of the model’s 
38.8 mm case – available in either a rose gold-
plated steel or plain steel – are 60 brilliant 
white diamonds. 

Matching the beauty of the diamonds is Swiss 
watchmaking craftsmanship, as the timepiece 
offers an in-house movement with a moon 
phase complication at 12 o’clock. The dial is 
crafted in night blue or shiny dark black, which 
contrasts with the sparkling silver or rose gold-
coloured printed stars. The dial has no Arabic 
numerals, and the perfect combination of the 
moon phase, stars and diamonds truly makes 
this piece exceptional. 

The new FC-701 automatic in-house move-
ment decorated with Perlage and Côtes de 
Genève details can be admired via the see-

through case back. To simplify things, all of the 
timepiece’s functions are easily adjusted via 
the crown. The case is secured on the wrist of 
a user by a navy coloured alligator strap, with 
a gold buckle designed with the F rederique 
Constant logo. Best yet, for a timepiece with 
diamonds and an in-house moon phase move-
ment, it is priced relatively lower than other 
Swiss-made timepieces with similar offerings. 
After all, affordable luxury is what Frederique 
Constant is all about.

The Slimline 
Moonphase 
Stars 
Manufacture 
in steel

The Slimline
Moonphase 
Stars 
Manufacture 
also comes in 
a blue version
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The Time Place Magazine caught up 
with Niels Eggerding, Commercial 
Director of Frederique Constant, dur-

ing his visit to Jakarta, and he revealed how 
F rederique Constant is redefining luxury.

What makes the value proposition 
of frederique Constant unique? 
What are the strategies you use?

“I believe luxury is mainly in the finishing, 
the look of the watch,” said Eggerding. “We 
are unique in the luxury segment as our fin-
ished products look luxurious but we compete 
in volume.” For the past 25 years F rederique 
C onstant (FC) has been producing what is 
called “gateway luxury” watches, offering 
beautifully finished Swiss-made watches, 
some even in-house manufactured, at a much 
competitive price. Another strategy they em-
ploy in growing the Frederique Constant brand 
is by creating special regional collections. “We 
have personalised regional collections made 
especially for the Japanese market, the Russian 
market, and so forth.” Indonesia falls under the 
Southeast Asia region, a new upcoming mar-
ket which is more classical-look driven. 

hoW does frederique Constant 
retain its relevanCe to the market?

The watch manufacturer based in Plan-les-
Ouates, Geneva, Switzerland has expanded its 
size, preparing space to produce upwards of 
350,000 watches within five to 10 years’ time. 
Helping drive this expansion is Citizen, the 
Japanese-based watch company that acquired 
Frederique Constant last year. Citizen is strong 
both in Japan and the US, both of which will 
help Frederique Constant increase its distri-
bution points.

As a brand, Frederique Constant is not dictat-
ed by what is in trend as they stay true to their 
core of presenting conservative Swiss watches. 
However, staying relevant with the times is es-

NielS eggerdiNg – Frederique CoNSTaNT 
CoMMerCial direCTor

Luxury 
redefined

60

FEATURE

sential. Case in point is the Horological Smart-
watch they launched two years ago. It looks 
traditionally Swiss, albeit embedded with 21st 
century technology. While some Swiss watch 
companies have steered clear of “going digi-
tal”, Frederique Constant managed to dive in 
successfully by marrying both old and new 
worlds. “Our idea is to have a beautiful watch 
that you fall in love with – the design and the 
classical DNA of the brand – on top of that it 
is connected and Swiss made,” said the Dutch 
national. “When we started we couldn’t esti-
mate the success, however now we have sold 

43,000 units of the Horological Smartwatch in 
two years’ time, and we are now reaching out 
to a younger age group.” 

What motivates you in your job?

Since joining Frederique Constant in 2012, 
E ggerding spends close to half of the year travel-
ling around the world to learn the markets and 
drive his watches. His secret to keeping motivat-
ed is: “I get my energy working with people, so if 
you don’t have it in you to get energy out of peo-
ple, then you should not go into this business.” 

another iteration of the Frederique Constant Flyback Chronograph Manufacture 
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Power 
unleashed
ball unveils a 
novel timepieCe 

FEATURE

BALL Watch, the American watch com-
pany based in La Chaux-de-Fonds, 
Switzerland, has released its lat-

est timepiece, the stainless steel Engineer II 
P owerLIGHT 72. The main feature of the time-
piece is its power reserve of up to 72 hours, 
which BALL accomplished without increasing 
the number of barrels within its movement. 
This means no addition in calibre size nor 
added weight to the watch. 

Patrick’s Labs, BALL Watch’s spin-off division, 
developed the improvements in the movement 
to increase energy efficiency. What they did 
was decrease the conventional 4Hz frequency 

elegant yet 
sporty, the 
engineer ii 
PowerligHT 
72 can be 
worn day or 
night

to 3Hz, without compromising the integrity of 
its timekeeping accuracy in the long run. This 
is proven by the watch being chronometer-
certified by the Official Swiss Chronometer 
Testing Institute, COSC. Another measure tak-
en by BALL to maintain the watch’s accuracy is 
by safeguarding it with BALL’s patented Sprin-
gLOCK anti-shock system. 

Aside from its substantial 3-day power reserve, 
the 40 mm timepiece boasts incredible leg-
ibility under dark conditions, thanks to 27 H₃ 
micro gas tubes placed on the Arabic numer-
als at 6, 9 and 12 o’clock, as well as the index 
and hour and minute hands. The H₃ micro gas 

tubes do not require an external power source 
and can glow up to 25 years, with an intensity 
one hundred times brighter than the lumi-
nous paint commonly used in the watch in-
dustry. The best part of the watch is its versatil-
ity; it can be an elegant watch for both casual 
and formal occasions. Although it is a sports 
watch, its smooth polished bezel and polished 
bracelet middle-links give it a more formal ap-
pearance.

H3 micro gas tubes on the numerals, indexes and hands provide ideal visibility

Case back and crown of the watch
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The world is a fine place to live in if you know 
how to maintain your balance. Time is such 

a precious element in our lives that we are all 
challenged to make the best out of it so we can 
find true happiness.  

Through this special edition, we proudly 
present the stories of 18 incredible personalities 
who create value with their time and live their 
life to the fullest. Spend a moment with them 
and let their stories inspire you. 

Our FineMoments
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Addie  
Conductor 

The saying “without music, life would be a mistake” by German 
philosopher Friedrich Nietzsche is what defines the life of 

Indonesian conductor Addie MS. Every time he goes on stage 
with the Twilite Orchestra, Addie finds himself in his element. 
Every performance leaves a lasting impression, but he considers 
his Berlin performance with the orchestra as his finest moment 
until the present day. “I was conducting the Twilite Orchestra and 
the Twilite Chorus at the Konzerthaus, Berlin in 2012. After our 
very last song, we received a standing ovation from the German 
audience,” said Addie proudly. He added, “We’re planning on our 

next series of public concerts as a continuous activity of the Twilite 
Orchestra to expand our audience and strengthen our presence in 
the community amidst the rapidly changing world.” 

Every day is a busy one for Addie, but he always manages to spare 
at least two hours each day for himself. “My me time is at 4-6 pm 
every day with my cigar. This is my ‘must’ moment to unwind and 
relax,” Addie said with a smile. He also shows his romantic side by 
asking his wife out for a movie date when he has some free time.  
Addie MS wears Jaeger-LeCoultre Geophysic.

MS

“Without music, life 
would be a mistake” 
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Rossa
Mother, Singer 

People say that a mother’s love for her children is unconditional 
and limitless. Indonesian singer Rossa never stops showering 

her love to her one and only son Rizky Langit Ramadan. “My finest 
moment is watching him sleep and I ask God to always protect 
him,” Rossa said. 

Rossa describes her relationship with her son as a very close one, 
“I spend time with him doing almost everything. What I love the 
most about him is that he is a really fun person and gets along with 
my friends. And oh, he loves making sarcastic jokes.” She feels a 
bit cranky when she needs to leave her son at home for several 

days. “I did my recording in the US for about 12 days and it was no 
fun for me. I hated to be apart from him. Thanks to technology, I 
could video call him every day. He was cool and did not make any 
trouble.”

Asked about what makes him complain about his mother, Rizky 
said, “I don’t have anything to complain about.” For a couple of 
seconds, Rossa looked into her son’s eyes deeply, showing her 
satisfaction with his answer. Rossa wears Chopard Lady’s Watch, 
Chopard Imperiale Pendant, Chopard Boucles d’oreilles Imperiale 
Cocktail Earrings and Chopard Imperiale Cocktail Ring.

“My finest moment 
is watching him sleep 
and I ask God to 
always protect him”
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Irvan 
Entrepreneur

Businessman Irvan Kolonas sees his work as the most important part of his life. He believes that 
it is the purpose for his existence. Through his company, Vasham, which he founded 3.5 years 

ago, Irvan helps small farmers in raising their standards of living by providing them with services, 
such as cheaper access to credit, access to good quality farm inputs, agriculture training and 
advisory services, as well as selling their end product at higher market prices. All of these bring him 
real happiness. “I would say that my finest moment is when I realise that I have done something 
meaningful or have achieved a certain milestone to achieving my goal,” he said. 

Irvan knows that success doesn’t come overnight. It takes time, effort and everyone needs support. 
His family and friends are his driving forces. “No one in this world can succeed on their own. That’s 
why we need amazing people around us to be able to support us and make us better.” 

In his private life, Irvan believes that sharing time with loved ones is another pillar that supports 
him through the good and bad times. He stressed the importance of spending time with family, 
friends and his fiancée. To balance his life, Irvan spends time watching his favourite movies or TV 
shows before he goes to bed, “I immerse myself into a whole different world. This is the time when 
I am able to just step back and not think.” Irvan Kolonas wears Zenith El Primero 36000 VPH.

Kolonas
“No one in this 
world can succeed 
on their own”
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Indonesian singer Yuni Shara has obviously found the fountain of 
youth as she has not aged one bit. Her positive vibe is her key to being 

beautiful inside and out. 

Guided by what Johann Wolfgang Von Goethe once said, ‘what is my life 
if I am no longer useful to others’, Yuni brings more meaning to her life 
by giving to others. “I feel so much happier when I make myself useful 
to others,” she said. Yuni has become a light in her hometown Batu, 
Malang, East Java by running a school for underprivileged children, 
which she established six years ago. The Cahaya Permata Abadi school 
consists of a playgroup, a kindergarten and a day care centre, which 
charges only Rp. 2,500 per visit. 

“My school uses the learning through play system. Basically, children 
have fun in school with their friends while developing their skills,” she 
said. The school provides the students a variety of activities, such as 
English classes, drum band, vocal coaching and learning how to perform 
the daily Muslim prayers since majority of the children are Muslim.

When she’s at home, Yuni wholeheartedly savours her role as the 
mother of Cavin and Cello. “I never follow trends. I do simple things in 
life. Cooking for my sons and having quality conversations with them 
are two of the things I enjoy the most. I feel blessed to be surrounded by 
good people who have positive energy. That’s more than enough.”  Yuni 
Shara wears Hublot Big Bang.

Yuni 
Singer, Philanthropist 

Shara

“I feel blessed to 
be surrounded by 

good people who have 
positive energy”
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Arifin  
Actor, Sports Enthusiast 

Prominent actor Arifin Putra goes to the gym regularly to stay 
fit and healthy. That’s how he spends his free time besides 

doing water sports, “I prefer to have a personal trainer to help 
me attain my goals,” he said.

The humble actor also counts travelling with family or friends as 
part of his list of must-do things to keep his life in balance. His 
memorable travels include a 2016 hiking trip to Nepal with two 
of his friends.

“Nepal was hit by an earthquake a year before we were there. 
Everything was destroyed and many home stays shut their 

business. We felt lucky that day because we found one. We were 
actually their first guests when they opened their house again,” 
he explained. The story didn’t stop there as he continued to 
relay an interesting part, “We cooked crappy fried rice, and to be 
honest it didn’t taste like anything. Even so, we could still talk, 
smile and laugh together. And the best moment was when we 
went out of the house; we looked at the sky with no clouds and 
saw so many stars. It was magical and we all felt very emotional. 
I couldn’t thank God more for giving me a lesson without 
saying a single word. He simply gave me a valuable lesson in 
appreciating what I have.”  Arifin Putra wears Baume & Mercier 
Classima.

Putra
“I couldn’t thank God 
more for giving me a 
lesson without saying 

a single word”
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To be young, beautiful and famous is what every girl 
dreams of. Chelsea Islan has it all. Known as one 

of the talented actresses in the country, Chelsea works 
hard five days a week and never finds difficulty in 
managing her schedule. But when the weekend comes, 
she prefers to spend it with her loved-ones. “It is not 
hard to manage my time because I always manage my 
schedule well. And weekends are absolutely reserved 
for quality time with my family,” she told us.

Chelsea knows how to balance her life even though 
pressure at work can come up at a moment’s notice. 
She sees every day of her life as her finest moment, 
“I love to spend my free time with my family and best 
friends. And I usually spend my me time working out at 
home and exercising with friends. Going to bookstores 
and hanging out with my friends at the mall, cafe or 
restaurant are two of my favourite things to do during 
my free time,” she explained. 

Acting is indeed her first love, but Chelsea is not the 
kind of person who limits her passions. “I am excited 
to learn how to play the violin at the moment.” Chelsea 
Islan wears CHANEL J12·XS.

Chelsea     
Actress  

Islan

“I love to spend 
my free time with 
my family and 
best friends”
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Aston   
Entrepreneur, Coffee Professional 

Common Ground’s Co-founder Aston Utan can talk 
about coffee from morning till evening. You will see 

the spark in his eyes when you engage him in his most 
favourite topic of conversation: coffee. “I drink coffee 
three to four times a day. It’s been part of my day-to-day 
life as I am also in the business,” he said. 

As a professional barista, Aston is very observant on 
who he’s making coffee for. He interprets his finest hour 
when he can make someone smile over an amazing cup 
of coffee. “Making coffee for someone can be as easy as 
pressing a button or as complicated as choosing what 
kind of coffee suits that person’s mood that day. To me, 
it’s always challenging.” 

Drinking coffee is a pleasure to a coffee enthusiast like 
Aston. Coffee is harmless and very personal, he said, “I 
tell people to change their mindset about how to enjoy 
coffee. Don’t expect that each cup of coffee will taste the 
same. Each type of coffee is different and every person 
has his or her way to drink it.” 

A message to all coffee addicts out there: It’s always 
better to have something to eat before drinking coffee in 
the morning. Aston said it could be a piece of toast or a 
glass of milk. Aston Utan wears Zenith El Primero VPH.

Utan
“Each type of coffee is different 
and every person has his or her 

own way to drink it”
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Cooking and baking are two of Karen Carlotta’s passions and she 
considered them her first loves, until she gave birth to her first 

son, “I am in my finest moment right now as a mother to three boys. 
I wish time would slow down because it’s beautiful to see them grow 
up,” she said. 

As a mother, Karen doesn’t want to lose any of her kids’ defining 
moments, “I am giving my full attention to my kids as they are all in 
their golden ages right now. There is nothing more important than 
raising them well,’’ she added. Even so, work is also important to her. 

If she needs to create new cakes, she will just go to her lab at her house 
while watching her kids. Currently, Karen is busy as the pastry chef 
and owner of Union Brasserie, Union Deli, AMKC Atelier and Izakaya 
Kai. “I have my wonderful chefs to run the day to day activities in my 
restaurants. I have nothing much to worry about.” 

When asked about how she spends her alone time, she refers back to 
her quality time with the kids, “I love spending my free time cooking 
for them and napping with them. They always give their true opinions 
about my cooking.”  Karen Carlotta wears Hublot Big Bang.

Karen    
Chef 

Carlotta “I am in my 
finest moment right 
now as a mother 

to three boys”
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Erastus   
Entrepreneur, Basketball Geek 

Spend 15 minutes in a conversation with Erastus Radjimin and you will 
know how much of a people person he is and how passionately he lives. 

He can smoothly lead the conversation from work stuff to basketball, his 
favourite sport. “It was the very first sport I ever encountered and I just 
loved it from day one. Other than helping me stay healthy, basketball is a 
team sport which allows me to spend time with my group of friends,” he 
explained. Erastus added that he also usually plays basketball with his son, 
and sometimes, with his office team.  

From basketball, Erastus has learned to apply working together towards a 
common goal in his professional life. He believes that team work is what 
he needs in order to expand his main business. Together with his sister 
Christine Radjimin, he successfuly established the ARTOTEL Group which 
has become the pioneer in the art & lifestyle hotel concept in the country. 
“My top of the top priority in terms of work is preparing the ARTOTEL Group 
for international expansion.” 

Asked about his views on time, Erastus has come up with a wise principle, 
“It is a currency of life where things will grow or die when you don’t invest in 
them wisely. The more time you spend, the better outcome you will achieve.” 
Erastus Radjimin wears IWC Pilot Chrono Top Gun.

Radjimin

“ The more time 
you spend, the 

better outcome you 
will achieve”  
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When you are in harmony, life feels 
lighter, calmer and happier. Deborah 

Iskandar sees the art and beauty in yoga 
more than most people. She regularly does 
yoga during her me time. “Yoga is my thing. 
I’ve even started adding Bikram Yoga to my 
lunch break. It’s called open eye meditation 
and I feel so much more clear-headed,” she 
said. Not only that, Deborah also lifts heavy 
weights or does cross-fit.  

Deborah’s favourite part of the day is the 
morning. Her secret recipe is actually very 
simple. “I have my coffee with God, do 
exercise, have breakfast with my husband 
and then go off to work. That sets the tone for 
the day. My life is always good if I follow this 
pattern,” she explained. 

Yoga helps Deborah to unite her body, mind 
and breathing. This encourages the mother 
of three to live life fully and fall in love with 
every moment even more. “I once heard 
when you are a child of five, one year is 
20% of your life, so time moves very slowly. 
Then time goes by much quicker as you 
become older. It has become a very valuable 
commodity. And for me, the key to time is 
balance.” Deborah Iskandar wears Jaeger-
LeCoultre Rendez-Vous Date.

Deborah     
Art Consultant, Yoga Aficionado

Iskandar

“And for me, 
the key to time 
is balance”
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Photography means the world to husband and wife David 
and Fen Soong. When they are not working, they love to 

travel to new places with their family, “We normally go photo 
hunting, capture moments, explore the place, get lost, and of 
course, try the local food,” said David. On long-haul flights, 
they have the habit of writing in their journal and reflecting 
on their life together. 

When at home, the couple prefers to spend their free time 
reading books, “We have a pile of books waiting for us,” David 
added with a laugh. His wife, Fen, joined the conversation by 
saying, “I am a total introvert, which means I’m the opposite 
of David, so I’d rather spend my me time at home, creating 

something with different media. Right now, my current 
obsession is crafting hair pieces and painting.” Fen also added 
that doing oil painting takes her peace of mind to another 
level. 

For David, being an entrepreneur gives him the privilege 
of being in control of his own time. The couple can plan on 
how much time off they’d like to have in a year, and schedule 
everything else accordingly, “We’ve learned to prioritise our 
family by setting our holiday plans early. And when our plans 
are set, we’re able to identify the time we won’t be available 
for work,” said David. David Soong wears Chopard L.U.C Time 
Traveler One, Fen Soong wears Chopard Happy Sport.

David 
   & Fen 

Photographers, Travellers 

Soong

“We’ve learned 
to prioritise 
our family by 
setting our 
holiday plans 

early”
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After taking a break from the fashion industry, Sally Koeswanto made a 
sweet comeback in 2015. Known as a passionate fashion designer in 

Indonesia, she is very much into good taste, technique and details when it 
comes to work. But above everything that she’s achieved in her career, Sally 
always puts her family on top of her priority list. 

The fashion designer enjoys her role as a wife and mother. Her finest 
moment is when she spends her time with them. “We spend time together 
at the dining table most of the time, talking about our days. And we also like 
trying new restaurants in town or abroad when we’re travelling. It’s simple 
but meaningful.” 

Taking care of her family doesn’t mean Sally forgets about herself. She knows 
that pleasing herself is important in creating balance in her life, “I always 
find ways to pamper myself, for example with beauty treatments or by going 
shopping with my daughter, who has an interest in fashion as well.” 

“But I also realise that material things will not bring true happiness. It’s love 
that matters the most. Learning from people in my circle that have been 
through a lot in life has given me more understanding about the meaning 
of ‘Love’. Disagreements might happen any time in the family but we always 
have to remember that to love and forgive are two of the most important 
things we must do to keep our family living in harmony. Time is something 
precious that everyone must share with their loved ones, because when you 
give someone your time, you are giving them a portion of your life.” Sally 
Koeswanto wears Chopard Happy Sport.

Sally
Fashion Designer, Wife and Mother

Koeswanto

“ But I also realise 
that material things will 
not bring true happiness. 
It’s love that matters 

the most”
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Businessman Reino Barack spends most of his days with people 
hence his time off alone is a necessity to him. To keep his life 

balanced, he’s been engaged in boxing activities for more than 
a year now, “I train regularly from five to six times a week. Boxing 
training has made a significant impact on me, both physically and 
mentally,” he told The Time Place Magazine. 

Boxing gives him enjoyment amidst his work schedule that can 
often be unforgiving. He may have so many activities or homeworks 
on hand but he doesn’t find any particular difficulty in managing 
his time, “Apart from boxing, I take some time off during the holiday 
season to go out of the country for no specific occasion. Travelling or 
going to new places gives me great memories and satisfaction. I feel 
fresher and full of ideas when I get back.” 

To Reino, time is a very effective measurement tool to set or achieve 
one’s goal within a certain period in one’s life. Working is a lot more 
fun when the mind is clear. After spending his time off doing what 
he loves, Reino will be more energised in managing his restaurant 
business in Jakarta as well as his other property projects. Reino 
Barack wears HYT H1.

Reino 
Businessman, Boxing Enthusiast

Barack

“ Boxing training 
has made a 

significant impact 
on me, both 
physically and 

mentally”
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Gaby 
Entrepreneur, Gym Enthusiast 

Bakrie

“Every second is a 
gift that counts”

Mother Earth has her own way of making 
human beings feel grateful for what life has 

given them. And for Gaby Bakrie, her moment of 
gratitude starts every morning when she opens 
her eyes. “I thank God for every living moment of 
my life. I try my best not to take it for granted. Every 
second is a gift that counts,” Gaby said. 

Gaby is very much concerned about her health. She 
starts her morning with some activities at the gym. 
“I do exercise as a part of my daily routine. Staying 
fit is my main secret to having a productive day. So, I 
schedule my me time in the morning, go to the gym 
and do a combination of cardio, pilates or yoga.” 

Energetic and compassionate, Gaby is a person 
who values time as a key to life. She uses her time 
to plan, to heal, to feel, to learn and to grow. “We 
cannot buy time for sure. What we decide to do 
with it determines whether it’s worthwhile or 
meaningless. So, be wise!” As for her free time, she 
said, “Whenever I have free time, I prefer to spend 
it at home or have my close friends come over to 
my house,” she said. Gaby Bakrie wears Audemars 
Piguet Lady Royal Oak
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The passionate and determined young CEO of LIMA, which refers to 
Liga Mahasiswa, was awarded the Ernst & Young Social Entrepreneur 

of the year in 2016. Ryan Gozali considers this his finest moment thus 
far. “Recognition from a global firm assures me that our team is moving 
in the right direction and that means a lot to us who created something 
from the ground up four years ago,” Ryan said proudly. 

Of all the things that Ryan has done and achieved, sports is his number 
one passion, as conveyed in his Twitter bio, “Football is my religion and 
Manchester United is my church, but I bleed Indonesia”. Ryan immersed 
himself in the world of sports, starting from handling LIMA (Indonesia’s 
largest university league) to sports retail with Umbro Indonesia all the 
way to managing talents which is comprised of mostly professional 
footballers. 

Ryan sees time as a wheel that is in constant rotation. It’s fluid and it 
should adapt to the circumstances accordingly, “I do take my me time 
seriously and tend to steer away from all the noisy commotion and 
just enjoy quality time with my loved ones. Recently, I’ve been fond of 
spending time with my canine companions.” Ryan Gozali wears Corum 
Admiral’s Cup Legend.

Ryan  
Entrepreneur, Football Fanatic 

Gozali

“I do take 
my me time 
seriously and 
tend to steer 
away from 
all the noisy 
commotion”
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Christina 
Businesswoman

Lim

“Sharing my 
enthusiasm for our 
company. That’s 
my finest hour.”

Christina Lim is a sweet and passionate woman who falls in 
love with her job every day and talks about her work with 

fervour. The Executive Director of Bumitama Agri Ltd strives to 
strengthen the communication channels between the company 
and the financial industry. At investment conferences or 
meetings in Singapore, Hong Kong, Taipei, Kuala Lumpur and 
Tokyo, she speaks to analysts, investors and bankers to increase 
awareness and understanding of the company’s business and 
outlook. She especially enjoys leading visits to the plantation 
in Kalimantan where she helps explain the science behind 
successfully growing oil palm trees. “This is the role that I enjoy 
the most; sharing my enthusiasm for our company with current 
and future stakeholders. Meeting new groups of people always 
makes me feel energised,” she said.

Christina also sits on the Board of Advisors of Bumitama 
Foundation which focuses on education and entrepreneurship. 
The foundation currently funds and manages 36 schools which 
enrolls 4,500 students in Kalimantan and Sumatra. Subjects 
taught range from character first, science and mathematics to 
Bahasa Indonesia and English. She hopes for the foundation to 
produce future leaders who will be able to compete nationally 
and globally.

Christina is the perfect example of a modern woman. For her 
hard work, she was awarded “Best Executive” for Singapore 
in 2016 by AsiaMoney. During her tenure as Head of Investor 
Relations, Asiamoney also awarded her company “Best 
Investor Relations” in Singapore for the years 2015 and 2016. 
Christina Lim wears Breguet Queen of Naples.
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The love for music has always been a part of Irwan Danny 
Mussry’s life. 

The businessman, who was born and raised in Surabaya, spent a 
good part of his youth being part of a band, and played the pivotal 
role of the drummer. This role, he says, is crucial. “The drummer is 
hidden behind the big drums and behind all the front line singers 
and guitarists, but those in the front rely on the drummer’s beat 
throughout the entire song,” he said, noting that in essence, that 
was the symbolic role he enjoyed, and continues to enjoy, even in 
his business life today. 

Irwan’s days are incomplete without taking the time to enjoy music – 
any kind of music. From classical to jazz, from R&B to pop, even hymns 
and dangdut; all types of music are part of his repertoire. “Good music 
is good music, it’s as simple as that,” he said, with a laugh. 

 When asked what it was about music that he enjoyed so much, he 
had much to say about the emotions that both the melody and lyrics 
of songs can bring out. “Great lyrics can inspire and change your 
whole mindset, and really soulful melodies can touch your heart in 
a way that nothing else can. You can feel energised or completely 
recharged just by listening to certain kinds of songs. This is why I am 
happy to just sit at home and listen to music. It enhances my life.” 

To keep his enthusiasm for music alive, Irwan makes time to go to 
concerts every now and then, although not as often as he would 
like. “A concert is not only about the artists themselves, but the 
whole production. From staging to lighting, and how the audience 
can immerse themselves into that world that the show created, it’s 
quite magical actually. For those two hours, the mundane routines 
of life are forgotten, and you come out a whole new person.” Irwan 
Danny Mussry wears Audemars Piguet Royal Oak Offshore.

Irwan   

Businessman, Music Devotee

Danny

“Music enhances my life”

Mussry

TIME 60 KAT 5 nr.indd   80 10/4/17   5:47 PM



Working Mother

Hartono 

“It’s my ‘me’ time, 
when I’m alone with 
my thoughts and have 
time to reflect and 

really think”

Though she is first and foremost a mother and a 
wife, Shannon Hartono, the Vice President of Time 

International, appreciates the many travels that are involved 
in her role. It’s those moments, on long haul flights, that she 
is able to make time for herself and not be connected to the 
world. “It’s my ‘me’ time, when I’m alone with my thoughts 
and have time to reflect and really think. And that WiFi on 
board? I never use it. I’m in denial that it exists,” she said with 
a laugh. 

When on her own, Shannon takes time to reflect on her 
personal life, her work, and her goals in life. “I often use the 
time to put things into perspective and examine my life – what 
I’ve been doing right and what I could do to be better. I process 
everything in my head and write down goals to help me try to 
be the best version of myself that I can be.”

At the top of her list is time management. “It’s almost like I 
work as a professional juggler – juggling family, work, travel, 
hobbies, and everything else in between. The dream is to better 
manage all of these things, so I don’t feel like I’m endlessly 
running and chasing time. It’s a big dream.” Shannon Hartono 
wears A. Lange & Söhne Lange 1 Moonphase.

Shannon 
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The heriTage series

More than just pretty faces to 
look at, Breitling tiMepieces 
have encoMpassed an iMpressive 
aeronautical legacy since 1884    

To GreaTer 
heights

Mention the name Breitling and one is bound to make several associa-
tions – for more than 130 years, the house has played a crucial role in the 
development of the wrist chronograph and is today a bona fide leader 

in this complication, producing its own mechanical chronograph movements in 
its own workshops. It has come to be known for sturdy, reliable and high-perfor-
mance instruments. It remains one of the major watch brands to equip all its mod-
els with high-precision, chronometer-certified movements. 

That Breitling timepieces have proven themselves in, specifically, the challenging 
conditions in a cockpit is no accident. The movements, cases, bracelets and dials 

A historical ad of Breitling

Léon Breitling founded Breitling in 1884
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that bear its name and crest remain some 
of the truly solidly-built ones but more im-
portantly, the technical watch specialist 
has been in the business of producing such 
well-honed machines since 1884. Aviators 
and pilots have, and continue to, depend on 
the brand’s sophisticated works to this day.

1884
Léon Breitling founded a workshop in the 
Swiss Jura with the aim not only of creat-
ing exceptional, innovative pieces; he also 
chose to focus on a particularly exclusive 
and demanding field: that of chronographs 
and timers. He did so with a view to fur-
nish the arenas of sports, science and in-
dustry with high-quality instruments. This 
far-reaching vision enabled the company 
to grow in tandem with the boom of com-
petitive sports and the advent of the auto-
mobile, as well as the first feats of aviation’s 
early pioneers. Along the way, Breitling 
essentially invented and popularised the 
modern chronograph.

1915
Thanks to Breitling’s efforts, the wrist chro-
nograph emerged in this era with the inven-
tion of the first independent chronograph 
pushpiece at 2 o’clock. Eight years later, the 
firm perfected this system by separating the 
stop and start functions from the resetting 
function, making it possible to add sev-
eral successive times without returning the 

Naturally, the pioneers of flight and aviation 
sat up and began to take notice of the reli-
able, efficient and precise pocket chrono-
graphs – and later wrist chronographs – that 
the firm was producing. Around this time, 
Breitling added another specialty to its list 
of achievements that would set its course 
for the future: onboard chronographs for 
aircraft cockpits. This quickly found favour 
with various armed forces including the 
Royal Air Force, which used them in its pro-
peller-driven fighter planes during World 
War II.

1952
The legendary Navitimer wrist chrono-
graph emerged from Breitling’s workshop, 
featuring a circular slide rule to perform all 
navigation-related calculations. A decade 
later, a Navitimer accompanied Scott Car-
penter on his orbital flight aboard the Auro-
ra 7 capsule, making it the first space-going 
wrist chronograph. 

It has become a cult item for aviation profes-
sionals and hobbyists alike and the manu-
facture has continuously produced it in the 
65 years since, making it the world’s oldest 
mechanical chronograph still in production.

Separately, as the age of commercial avia-
tion came about in the 1950s and 1960s, 
Breitling’s onboard chronographs became 
standard-issue, first on earlier propeller-
driven planes and later on jet aircraft. 

Breitling’s first wrist chronograph, 1915 Gaston Breitling, son of Léon Breitling, and his 
successor, 1914

Breitling Unitime, 1951

Willy Breitling took over the company in 1932

hands to zero. This came in extremely use-
ful when keeping time at sporting events 
and calculating flight times.

1934
Breitling put together the final piece in the 
modern chronograph puzzle by creating 
the second independent reset pushpiece. 
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The heriTage series

The company continues to strengthen these 
industry ties today by associating itself with 
major aeronautical events and cooperating 
with elite pilots and aerobatic squadrons. 
These include the famous Patrouille Suisse 
and the exceptional Breitling Jet Team, the 
world’s largest professional civilian aero-
batics team flying on jets, as well as the 
B reitling Racing Team, which competes in 
the famous Red Bull Air Race. Breitling is 
also the official worldwide partner and of-
ficial watch of the World Air Sports Federa-
tion (FAI).

1969
The brand took on one of the most formi-
dable watchmaking challenges of the 20th 
century by presenting the first self-winding 
chronograph movement and in 1984, her-
alded the rebirth of the mechanical chrono-
graph by launching the Chronomat, which 
has since become one of the house’s leading 
models.

2009
This year was marked by the creation of the 
Breitling Calibre 01, a high-performance 
self-winding movement entirely devel-
oped and produced in the company’s own 
workshops. An entire range of Manufacture 
B reitling movements has followed in the 
eight years since, each equipped with such 
useful and innovative functions as a chro-

Navitimer, 1952 Chronomat Frecce Tricolori, 1983

Emergency, 1995Chronomat,1984

Ernest Schneider bought Breitling in 1979

nograph and dual time zone in the Calibre 
B04 “GMT”, as well as a chronograph and 
world time in the Calibre B05 “Unitime”. The 
wearers of both enjoy ease of use, thanks to 
the crown-adjustment system. 

Meanwhile, the Manufacture Calibre B03 
combines the brand’s own in-house split-
seconds chronograph with an innovative 

construction, while the Emergency, made 
with explorers and adventurers in mind, 
boasts an authentic integrated dual fre-
quency personal locator beacon; also in the 
company’s product line-up is an electronic 
chronograph movement equipped with ex-
clusive aviation-related functions (B50), as 
well as an electronic chronograph move-
ment with an analog display (B60).
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2015
Breitling continued making strides in the 
technical watch arena with the electronic 
chronograph Calibre B55. It places the now-
ubiquitous smartphone in the service of the 
timepiece, to enhance the latter’s perfor-
mance and functionality.

None of these would be possible without the 
company’s enduring dedication to quality. 
Breitling still subjects all its movements to 
the exacting tests of the Swiss Official Chro-
nometer Testing Institute (COSC), and the 
ultra-modern Breitling Chronométrie facil-
ity in La Chaux-de-Fonds is dedicated to the 
development and production of mechani-
cal chronograph movements; at the same 
time, the Chronoworks® “performance lab” 
is responsible for developing and testing 
technical advancements that can subse-
quently be launched into production.

Back at the workshop, manufacture cali-
bres are produced on the back of a high-
technology industrial production chain 
where each movement is monitored by a 
sophisticated computer program that au-
tomatically directs it toward the appropri-
ate workstation, along a route alternating 
between entirely automated workstations 
and others requiring manual intervention; 
while manual workmanship will always be 
a prized component in Breitling pieces, in 
some instances, advanced automation is 
required to guarantee the large-scale, ac-
curate production reliability of its “instru-
ments for professionals”.

Mika Brageot and his “Skyracer”

 
The manufacture takes the same thorough 
approach to external parts, scrutinising 
sturdiness, water resistance, readability, ro-
bustness, comfort and other details to make 
sure that each piece will be able to hold its 
own in even the most trying of conditions.

2017
This year, the company is intent on stretch-
ing its muscles in the high-performance 
technical watch category with several new 
models. Perhaps most distinctive among 
them is the 1,000-piece limited edition 
Avenger Hurricane Military, and not just 

because of its imposing 50 mm footprint. 
Taking centre stage is a black case in the 
company’s proprietary Breitlight® high-
tech material, enveloping the self-winding 
Manufacture Breitling Calibre B12, which 
powers an interesting 24-hour display fea-
turing aeronautical-type numerals. 

Of special note is the use of Breitlight®, 
which is 3.3 times lighter than titanium and 
5.8  times lighter than steel, yet significantly 
harder; at the same time, it is remarkably re-
sistant to scratching, traction and corrosion 
and boasts thermal stability, as well as anti-
magnetic and anti-allergenic properties. 
 
The Colt Skyracer promises to be a tool-
watch hybrid that is effortlessly usable and 
durable. The all-black piece projects a more 
youthful, dynamic outlook but within it is 
the same efficient, reliable spirit that collec-
tors have come to expect from Breitling. 

The all-black 
Colt Skyracer

The 1,000 piece Avenger Hurricane Military
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The 45 mm case, also presented in 
B reitlight®, will first strike you with its 
lightness and sturdiness, before the ther-
mocompensated SuperQuartz™ move-
ment impresses with the fact that it is 10 
times more accurate than standard quartz 
and chronometer-certified by the COSC. 
The black rubber strap bears measurement 
scales that are useful to adventurers of all 
kinds: 1:25,000 and 1:50,000 scales on the 
12 o’clock strap section, centimetres and 
inches on the 6 o’clock section. Its inge-
nious fastening system enables the piece to 
switch between wristwatch and a measur-
ing instrument swiftly.

Highlighting Breitling’s mastery of mechan-
ical chronographs for demanding profes-
sionals is the Navitimer Rattrapante. Here, 
the Manufacture Breitling Calibre B03, a 
rare proprietary split-seconds chronograph 
movement entirely developed and pro-
duced in-house – not to mention the result 
of several years of research and testing, as 
well as the bearer of two patents – is nestled 
within the firm’s emblematic model, the 
long-standing Navitimer. This 45 mm beau-
ty has been made available both in steel 
and a 250-piece limited-edition red gold 
version.

Finally, the Superocean Héritage II marks 
the 60th anniversary of the highly success-
ful Superocean Héritage line. The pioneer-
ing spirit and unique character encased in 
the original Superocean professional diving 
watch of 1957 and the Superocean Héritage 

collection remain, but the 2017 iteration re-
imagines the iconic design via a new steel 
bezel with an ultra-hard high-tech ceramic 
ring that is scratch-proof and extremely 
shock-resistant. Two sizes, 42 mm and 46 
mm (driven by Manufacture Calibre B20), 
a 46 mm chronograph alternative (powered 
by a self-winding, COSC-certified chrono-
graph movement) and an array of strap se-
lections provide welcome options for mod-
ern-day explorers.

The Superocean Héritage 1957 and Superocean Héritage II 

The limited edition Navitimer Rattrapante in red gold

The Navitimer Cosmonaute worn by Scott Carpenter

The Superocean Héritage II Chronographe 46
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la bEllE 
gaBrielle
chanel honours its founder 
with a new fragrance

high LiViNg

At the launch of the GABRIELLE CHANEL

Fans of legendary fashion house CHANEL 
have much to celebrate this year. First, the 
French Maison unveiled the highly antici-

pated line of GABRIELLE handbags, its fi rst major 
launch since the iconic Boy collection. And mere 
months later, the brand celebrated the introduction 
of its newest fragrance, GABRIELLE CHANEL, at the 
Palais de Tokyo in Paris – the home city of its indel-
ible founder, Gabrielle Bonheur “Coco” Chanel.

Held only a few hours after the CHANEL 2017-2018 
Fall/Winter Collection runway show, the private 
gathering drew a guest list of VIP names no longer 
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The new 
fragrance 
from 
CHANEL

considered strangers to CHANEL or the world 
of haute couture. Brand ambassadress and 
Hollywood actress Kristen Stewart – the face 
of both the new GABRIELLE CHANEL fra-
grance and handbag – arrived wearing head-
to-toe CHANEL, from her black embroidered 
tweed dress (Fall-Winter 2017/2018 ready-to-
wear) to her make-up.

Also in attendance were up-and-coming Brit-
ish actress Kaya Scodelario (wearing a black 
glitter tweed dress by CHANEL), pop singer 
Katy Perry, model-turned-actress Cara Delev-
ingne and music maestro Pharrell Williams. 
Th e latter, who is also a CHANEL ambassa-
dor, performed for guests wearing a denim 
C HANEL jacket and several exquisite pieces 
from the Maison’s fi ne jewellery selection.

And of course, making a special appearance 
was CHANEL Head Designer and Creative 
Director Karl Lagerfeld, as well as Oliver 
Polge, the famed perfumer behind this new 
GABRIELLE CHANEL fragrance.

Th e event itself was designed and decorated 
to refl ect the magnetic and confi dent person-
ality of the brand’s namesake founder, whose 
life had followed the inspirational adage, 
“Choose your own destination, choose your 
own path, become the person you want to be 
and stay true to yourself”. 

Upon arrival, visitors were met with a maze 
fashioned from moveable mirrors that also 

The new 
fragrance 
from 
CHANEL

considered strangers to CHANEL or the world 
of haute couture. Brand ambassadress and 
Hollywood actress Kristen Stewart – the face 
of both the new GABRIELLE CHANEL fra-
grance and handbag – arrived wearing head-
to-toe CHANEL, from her black embroidered 
tweed dress (Fall-Winter 2017/2018 ready-to-

bore Coco Chanel’s favourite sayings. As they 
traversed the antechamber of sorts, they were 
showered by a golden glow – very similar to 
the fragrance’s hue – emanating from a large 
mobile hanging from the ceiling. 

Guests then gathered in a darkened room that 
came to life with a dazzling explosion of white 
hologram fl owers as the scent of GABRIELLE 
CHANEL fl oated through the air, a captivating 

concoction of ylang-ylang, orange blossom, 
jasmine and Grasse tuberose.

Finally, the bottle came into view and with it, 
the promise that the fragrance will be avail-
able worldwide starting September 1 this year.

Th e GABRIELLE CHANEL is CHANEL’s 
fi rst perfume in 15 years since the launch of 
Chance in 2002.

 Pharrell Williams entertained guests at the launch

The face of the GABRIELLE CHANEL fragrance, 
Kristen Stewart Katy Perry

TIME 60 KAT 6_7 nr.indd   89 10/4/17   7:08 PM



90

MaKING
a statement
Berluti unveils its fall/
winter 2017 offerings

First introduced on the Paris runway in 
Creative Director Haider Ackermann’s 
debut ready-to-wear collection this 

year, Berluti’s statement boots for the Fall/
Winter 2017 season, the Bergen and the Aus-
tin, are truly daring and in style. Th ese two are 
the embodiment of Berluti’s savoir-faire in-
fused with a rockin’ attitude. 

Available in black glazed calf or mogano Vene-
zia leather, with or without castorino (nutria) 
trim, the Bergen is poised to become an in-
stant classic. Its sleek, rounded lines, rock-
infl ected lace-up detail and inner zip for ease 
of wear make this model the perfect shoes for 
any formal occasion. Th e Austin low boots, on 
the other hand, exude a more urban fl air with 
a rock and roll style. Th e pair comes in black 
glazed calf, mogano or scarlet Venezia leather 
as well as in an exclusive lizard version. 

On the same runway, Berluti revealed its new 
classic urban bag the Velvet, whose name is 
inspired by the American rock band from the 
60s, Th e Velvet Underground. Th is military-in-
spired backpack comes in sturdy khaki canvas, 
sturdy black canvas and supple, butter-soft 
black calfskin. In addition, Berluti also pre-
sented the Marin Underground, an adjustable 
cross-body bag which comes in khaki canvas 
and black toro leather with BRLT stenciling 
or in full-leather bison or toro variations. Th e 
other star from this Fall/Winter accessories 
collection is the All-in-One Day wallet which 
features a billfold, four pockets, 12 credit card 
slots, and a removable zipped pochette with 
three credit card slots. It comes in three varia-
tions: toro leather, Venezia leather and lizard, 
all lined in calf leather. 

high LiViNg

1

2

Runway looks from the Fall/Winter 2017 ready-to-wear collection

Fine quality 
leather 
pieces 
complete the 
line
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FENDI 
at its finest
the italian Maison gets down 
to earth with high fashion

high LiViNg

A fter captivating fans of haute couture worldwide with the Peekaboo, By 
the Way, Baguette and 2Jours, Italian luxury house FENDI is set to once 
again set fresh fashion standards with the launch of two new handbag 

collections, as well as a revamped model of the popular Baguette.

FENDI’s Fall/Winter 2017-18 ready-to-wear runway show took place earlier this 
year to showcase a clear homage to the 1970s, with elevated vintage looks in 
an array of earth-toned shades. Meanwhile, splashes of red and orange make 
an appearance through geometric patterns decorating the materials and sleek 
accessories.

Making a subtle yet unmistakable appearance in each look is FENDI’s new logo: 
a simple yet effective Art Deco-style F encased in a circle. Karl Lagerfeld and Silvia Venturini Fendi

The FENDI Fall/Winter 2017-18 ready-to-wear runway show
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Speaking backstage before the show, designer 
Karl Lagerfeld summed up his newest collec-
tion for FENDI by simply exclaiming, “No fairy 
tales!” By which he means that each dress, 
coat, skirt, sweater and accessory is deeply 
rooted, free of radically impractical embellish-
ments that would make them all but impos-
sible to wear off the catwalk.

This includes one of the highlights of the col-
lection, the new Runaway box bag. Featuring a 
two-tone colour scheme of nappa leather and 
inlaid python, this sure-fire hit takes the shape 
of a trapezoid to create a clean and structured 
silhouette. It comes with both detachable 
shoulder and top-handle straps, the latter of 
which displays FENDI’s new logo in a palladi-
um and gold finish. The Runaway radiates high 
fashion, but it’s the model’s sheer functionality 
that is sure to make it an instant favourite.

FENDI’s 
array of bags 
accompanied 
the ready-
to-wear 
ensembles

Not to be overlooked is the “exotic” Triplette 
multi-colour pouch bag fashioned from py-
thon and leather. Essentially three various-
sized pouches held together by the new 
FENDI logo acting as a clasp, the Triplette of-
fers a unique take on practicality. Each com-
partment is protected by a zip closure and is 
adorned with contrasting edging.

Finally, the widely popular Baguette handbag 
makes a return to the FENDI runway boasting 
an updated look to match the entire collec-
tion’s 1970s-inspired aesthetic. This season, 
the Baguette comes in velvet, furs and leather, 
with some variants even featuring a cascade of 
tassels that sway with every movement. Here, 

the new FENDI logo makes its mandatory ap-
pearance in the centre of the flap, as well as on 
the detachable straps.

Also making an appearance in the show are 
two other fan favourites, the Peekaboo and 
Kan I bags, adorned in a “patchwork” of velvet, 
mink and leather.
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PoWER 
of pictures  
luMas singapore offers 
Quality photographs 
for every collector

Some people fi nd happiness in art, such 

as fi ne photographs. As one picture 

is worth a thousand words, an amaz-

ing photo has the power to put people under 

its spell. Founded by Stefanie Harig and Marc 

Ullrich, LUMAS in Singapore was created for 

people who want to experience and immerse 

themselves in a variety of art photography. 

Th e art gallery off ers more than 3,000 selected 

works by a group of about 250 promising new-

comers as well as established artists, and also 

includes historical and contemporary pieces 

from selected archives. Th e exclusive and orig-

inal works are available in hand-signed, lim-

ited editions with print runs usually between 

75–150 pieces. In addition, the artworks can 

also be sold as open editions without the art-

ist’s signature and are instead provided with 

an Edition Certifi cate. 

When talking about art, most people will think 

that the price is way out of their reach. L UMAS 

makes a diff erence by making high qual-

ity photographs accessible and aff ordable for 

everybody. Each photograph at LUMAS has 

a special story and a strong character. On the 

technical side, the artworks are produced by 

the specialists at WhiteWall with direct input 

from the artists themselves. LUMAS ensures 

that its artworks have the additional quality of 

longevity, especially if the photos are printed 

in LUMAS fi nishing with aluminium dibond 

and acrylic glass.

 

A paradise on earth for art photo collectors, 

LUMAS makes it possible for everyone to en-

joy art without any limitations or without sac-

rifi cing any artistic quality. Visit the gallery or 

log in to their website and prepare yourself to 

be amazed by incredible photographs. LUMAS 

guarantees that all the photographs in their 

portfolio are produced with great quality, and 

each artwork is ready and worthy to be hung in 

any museum. 

high LiViNg

1

2

A showcase of photographs available for purchase at LUMAS

Photographs can make perfect gifts or enhance an art collection

Visit Lumas Singapore
Paragon, 290 Orchard Road #04-47, 
Singapore 238859 

Tel: +65 6834 9535
Email : artservices@lumas.com.sg
Website: sg.lumas.com

Facebook: Lumas Singapore
Instagram: @lumas_singapore
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Football 
Meets fashion
ac Milan and diesel 
forM a coMManding 
style partnership

Sports and fashion often walk hand in 
hand to form collaborations that bring 
brands and athletes together. The world 

of football has particularly been prolific in this 
regard, with one of the latest cross-industry alli-
ances seeing AC Milan teaming up with DIESEL 
in a high-octane campaign.

Aside from their shared Italian roots, the two 
globally recognised names tap into similar val-
ues that are essential to their brand DNA: “Team 
spirit, brave attitude and the will to win.” 

A football fan favourite, AC Milan has since its 
debut 117 years ago collected an astounding 

high LiViNg

AC Milan players Patrick Cutrone, Luca Antonelli, Marco Storari and Gianluigi Donnarumma

Gianluigi Donnarumma showing off his DIESEL AC Milan jacket Luca Antonelli

TIME 60 KAT 6_7 nr.indd   96 10/4/17   7:09 PM



97

cache of much-deserved accolades, includ-
ing 18 League Championships, seven UEFA 
Champions League cups and five European 
Super Cup wins, to name just a few.

DIESEL, meanwhile, has not only survived the 
fast-changing fashion industry amid tighten-
ing competition, but has managed to stay in 
the forefront of menswear and lifestyle with 
the help of bold and confident products, as 
well as thought-provoking advertising cam-
paigns. 

The pairing of AC Milan and DIESEL, there-
fore, represents an almost natural progression 
for both brands.

Their collaboration reached Asia in mid-July, 
just in time for the 2017 International Cham-

pions Cup in Guangzhou, China. Making an 

appearance at Parc Central shopping mall as 

part of the style campaign were AC Milan foot-

ballers Patrick Cutrone, Luca Antonelli, Marco 

Storari and Gianluigi Donnarumma. 

The four sports stars arrived to greet fans and 

VIP guests donned head-to-toe in DIESEL ap-

parel. Storari and Donnarumma were wearing 

DIESEL’s reversible bomber jackets in satin, 

with one side boasting AC Milan’s official co-

lours and badge, and the other celebrating the 

milestones of both brands through symbolic 

numerals and lettering. 

The numbers 78 and 1889, for example, rep-

resent DIESEL’s and AC Milan’s respective 

dates of birth, while the phrase “red as fire” 

pays homage to the club’s English founder, 

Herbert Kilpin, who uttered the iconic catch-

phrase. Also found on the jacket is a series 

of flags from cities in which AC Milan has 

claimed victory.

Not to be outdone were Cutrone and Antonell i, 

who also had on satin bomber jackets, but 

in the team’s signature black-and-red colour 

scheme.

These pieces are now available at DIESEL 

stores worldwide, including in its Level-2 

Plaza Indonesia boutique in Central Jakarta. 

In addition to the bomber jackets, the limited 

edition collection also includes hooded blaz-

ers with stretch fleece sleeves, as well as an ar-

ray of t-shirts and polo shirts.

AC Milan players Gianluigi Donnarumma, Marco Storari, Luca Antonelli and Patrick Cutrone at 
DIESEL Parc Central store in Guangzhou

The football players happily signed merchandise for their fans
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a PhIlaDElPhIa  
story
a fashion frontrunner 
draws inspiration froM 
a hollywood legend

high LiViNg

When reporter Macaulay Connor (played by the charming 
James Stewart) whispered these words, “There’s a magnifi-
cence in you, Tracy; a magnificence that comes out of your 

eyes, in your voice, in the way you stand there, in the way you walk”, 
to bride-to-be Tracy Lord (the indelible Katherine Hepburn) nearly 80 years 
ago in “The Philadelphia Story”, he set hearts aflutter as female movie audi-
ences worldwide sighed in longing.
  
But it wasn’t Connor they yearned for. Rather, they looked to the fictional 
Philadelphia socialite he so eloquently exalted – her poise, her elegance, that 
cool strength – and wanted to be her in every way.

Decades on, and thanks in no small part to the talented Hepburn, Tracy Lord 
continues to inspire classic film fans as well as fashion frontrunners with her 

Interesting details round off the 40s vibe of the collection
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resilience and grace. This includes Pennsylva-
nia-born Tory Burch, whose eponymous high-
fashion label is known for putting a fresh and 
modern spin on design elements of the past to 
create its famous “bohemian-luxe” look.

But this season, instead of looking to the 1960s 
and 70s, Burch dug deeper into the Hollywood 
film archives and found inspiration in the 
1940s, with Tracy Lord as her muse.

“For Fall/Winter 2017, we found inspiration 
in the fearlessness and irreverence of Katha-
rine Hepburn’s character in “The Philadelphia 
Story”. Her outdoor glamour combined with a 
confident femininity creates a modern take on 
the familiar style of my own roots in Philadel-
phia,” she explained.

The line is further enriched by attractive accessories

The collection still boasts Tory Burch’s signa-
ture bohemian flair, but the glamour is kicked 
up a notch – or two – with pleated skirts, long-
sleeved gowns, jumpsuits, tops with exagger-
ated bows and men’s-style trousers taking cen-
tre stage. Of course, fall and winter-wear also 
played a prominent role.

“We played with the idea of Fair Isle knits, barn 
jackets and winter whites and thought about 
contrast, creating variations on a theme: plaid 
tweeds, prints and enlarged in shearling,” 
Burch said.

A warm colour scheme of gold, classic camel 
and port is enhanced by bright strokes of bold 
blues and grassland green, while chintz-style 
floral patterns and old-school checks and 
plaids elegantly balance feminine and mascu-
line design elements to exude a timeless high-
class confidence.

Finally, no high-fashion collection is complete 
without a complementing selection of acces-
sories. From commanding high heels with 

loafer-like fringe and broguing, to a range of 
handbags and industrial baubles, Tory Burch 
maintains a consistent theme that combines 
classic elegance with feminine self-assurance 
– of which Tracy Lord would surely approve.

“Accessories complete the story, from bow 
shoes and soft men’s briefcases to a pendant 
necklace inspired by my father’s cigarette 
lighter,” Burch added.
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INDEPENDENCE 
for art
deBorah iskandar discusses 
the significance of 
indonesia’s Modern artists

Commemorating Indonesia’s 72nd In-
dependence Day, the National Gal-
lery of Indonesia opened the 2nd in-

stallment of an exhibition of paintings from 
President Soekarno’s collection. Entitled 
‘Senandung Ibu Pertiwi’ (Melody from the 
Motherland), the exhibition was a month-long 
showcase of some of the most renowned mas-
terpieces from the President’s palaces located 
in Jakarta, Bogor and Cipanas. 

President Soekarno had a great eye for beauty. 
His collection of approximately 2,400 artworks 
were from both local and foreign artists but 
have been locked away in the presidential 
palaces for over 50 years. “Senandung Ibu Per-
tiwi” features only 48 of the paintings carefully 
selected by four curators that includes Amir 
Sidharta and Sally Texania. 

Th e exhibition was divided into four sub-
themes as you walk through the gallery; na-
ture’s diversity, daily life, women and tradi-
tion, as well as religion and mythology. At the 
entrance, one encounters the landscapes by 
Raden Saleh and Basuki Abdullah among oth-
ers. Th e Indonesian painters of the 20th cen-
tury were highly infl uenced by the great beau-
ties of the Dutch Indies. Known as the ‘Mooie 
Indie’ movement, one of the most important 
paintings showcased under this sub-theme 
was Raden Saleh’s ‘Harimau Minum’ (Drink-
ing Tiger), which depicts Indonesia’s exotic 
scenery. 

Born in Semarang, North Java, with strong 
Arabic ancestry, Raden Saleh was the leading 
contributor towards Indonesia’s primordial 
art world. Th rough ‘Harimau Minum’ one can 

high LiViNg

1

see Saleh’s skill of adapting western artistic 
practice developed during his time in Europe. 
Raden Saleh studied orientalism where he was 
very much infl uenced by the works of Eugene 
Delacroix. In the Javanese art context, “Hari-
mau Minum” and another masterpiece “Th e 
Lion Hunt” were known to be as revolutionary 
as Edouard Manet’s Olympia in Indonesian art 
history. 

Continuing through the galleries, one could 
see paintings illustrating Indonesian daily life 
from the fi sherman on the sea to the magnifi -
cent painting by Th eo Meier of the procession 
in Bali. One of my personal favourites was Kar-
tono Yudhokusumo’s “Bertamasya ke Dieng” 
(Sightseeing in Dieng). Kartono was one of 
the early Indonesian modernist artists whose 
works are quite rare because he sadly died 
in 1956 at the age of 31 due to a car accident. 
Many of his paintings are in the Presidential 
collection as representations of early Indone-
sian modernist art. 

Th e most impressive room through the long 
gallery displayed portraits of Indonesian 
women during the Dutch colonialist era as 
seen through the eyes of the painters. It’s in-

1
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Deborah Iskandar is Principal of ISA Advisory, which advises clients on buying and selling art, and 
building collections. An expert on Indonesian and international art, she has more than 20 years of 
experience in Southeast Asia, heading both Sotheby’s and Christie’s Indonesia during her career 
before establishing ISA Art Advisory in 2013. She is also the Founder of Indonesian Luxury, the 
definitive online resource for Indonesians looking to acquire, build and style their luxury homes.

ISA Art Advisory
Jl. Wijaya Timur Raya No.12
Jakarta 12170 Indonesia
tel: +6221 723 3905  e-mail: enquiries@isaartadvisory.com

1. Bertamasya ke Dieng 
by Kartono Yudhokusumo

2. Nyai Roro Kidul 
by Basuki Abdullah

3. Harimau Minum 
by Raden Saleh

4. Madonna 
by Sudarso

teresting to see the change in the traditional 
dress through time and the beauty of the ke-
baya worn by Indonesian women of diff erent 
social status. A transition work between the 
two themes of women and religion is Sudarso’s 
‘Madonna’ (1955). Sudarso visually narrates a 
portrait of a traditional Indonesian woman 
wearing a blue kebaya through a depiction of 
the Christian iconography of Mary holding 
baby Jesus. 

Sudarso started off  as a local milkman in his 
village and delivered milk to the maestro 
painter, Aff andi. After much persuasion Af-
fandi became his teacher, and Sudarso sub-
sequently became the head of the “Pelukis 
Rakyat” (the people’s painters) organisation. 
Sudarso’s subjects were primarily Indonesian 
women, posing in natural, scenic landscapes. 
You can see how Sudarso’s paintings with his 
beautiful women would resonate with Presi-
dent Soekarno (far more than those of his 
teacher Aff andi). 

Also featured were paintings that express the 
signifi cance of Indonesia’s mythologies and 

diversity of religion. A painting by Basuki 
Abdullah narrates the story of Nyai Roro Kidul 
(1955), alongside other paintings that depict 
the sub-themes of religion, spirituality and the 
people’s everyday dynamics, where art was 
used as a platform for expression. 

Th e art collection of President Soekarno is 
managed by the Ministry of State Secretariat in 
the Presidential Palace. Th e collection is one 
of the most important art collections in South-
east Asia and rivals that of the National Gallery 
in Singapore. President Jokowi’s willingness to 
allow annual exhibitions of the collection is a 
valuable way to educate the public of Indone-

sia’s exemplary values, its diverse cultures and 
traditions, and the modern artists’ signifi cant 
contributions towards moulding Indonesia’s 
national identity. 

Th e government’s decision to allow these 
paintings to be exhibited is an opening up of 
Indonesian artistic heritage which should be 
shared with the public, and not locked away in 
the confi nes of the palace. We hope the winds 
of change will continue and give “indepen-
dence” to President Soekarno’s legacy so it can 
be shared in its entirety in the National Gal-
lery, and not just for 30 days per year. 
Viva Le Art!

2

3

4
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CeLeBriTies

Halle Berry
Known as one of the most beautiful faces 

in Hollywood, Halle Berry continues to 
dazzle even at 51 years of age. The former 

Bond Girl plays tech expert Ginger Ale 
in “Kingsman: The Golden Circle”. In 

the movie, the Academy Award-winning 
actress provides invaluable support 

to the Kingsman’s US counterpart, 
Statesman. As the group’s tech specialist 

and field support, Ginger wears the TAG 
Heuer Monaco Kingsman Special Edition 

on her wrist.

Colin FirtH
Seasoned British actor, Colin Firth, 

who gained worldwide fame in “Bridget 
Jones’s Diary”, reprises his role, Harry 

Hart, in “Kingsman: The Golden Circle”, 
to the surprise of viewers. Harry was shot 

in the first film and believed to have died 
but apparently survived the gunshot 

wound he sustained. He joins forces with 
Eggsy as well as their US counterpart, 

Statesman, on a world-saving mission 
wearing the TAG Heuer Connected 

Kingsman Special Edition watch.

taron egerton
Taron Egerton’s character Eggsy Unwin, 

is given the Galahad code name when the 
elder Kingsman agent, Harry, is believed 

to have passed away in “Kingsman: The 
Golden Circle”. To Eggsy’s surprise, he 

finds Harry alive and well, and teams up 
with him once again to save the world 

from a merciless enemy. In the movie, 
Taron Egerton wears the TAG Heuer 

Connected watch with pink gold lugs 
and a leather strap adorned with the 

Kingsman print.
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JeFF Bridges
Jeff Bridges has certainly not slowed 

down even in his 60s. Having won Best 
Actor at the 2009 Oscars for his portrayal 

in “Crazy Heart”, the seasoned actor has 
continuously added more films to his 

filmography. This includes “R.I.P.D.”, 
which also starred Ryan Reynolds, 

and most recently, “Kingsman: The 
Golden Circle”, where he played Agent 

Champagne, the head of the Statesman 
organisation. On his wrist was the TAG 

Heuer Monaco.

Mark strong 
Once again playing the tech genius 

Merlin, Mark Strong is among the top 
billing cast of “Kingsman: The Golden 

Circle”. In this second instalment, 
his character works together with 

Statesman’s Ginger Ale, played by Halle 
Berry, to keep their agents safe.  Merlin 

also makes the ultimate sacrifice to 
save his protégé, Eggsy. Will this heart-

wrenching gesture be the end of the 
much-loved techie? Mark Strong wore 

the TAG Heuer Formula One in the film.

CHanning tatuM
Renowned for his physique and graceful 

dance moves, Channing Tatum first made 
a name for himself in the dance movie 

“Step Up”, where he starred with his wife, 
Jenna Dewan. He has since moved on 

to more diverse acting roles, including 
as a Statesman agent in “Kingsman: 

The Golden Circle”. Due to scheduling 
conflicts, however, the star’s acting time 

was considerably shortened. Channing 
Tatum wore the TAG Heuer Monaco in 

the film.

Pedro PasCal
With his unforgettable portrayal as 

Oberyn Martell in “Game of Thrones”, 
Pedro Pascal became a household name. 

Now a star of the popular Netflix series 
“Narcos”, Pedro recently graced the big 

screen in “Kingsman: The Golden Circle”. 
In the film, he plays Statesman agent 

Whiskey, who replaces Statesman agent 
Tequila, played by Channing Tatum, 

as Eggsy’s partner following a mishap. 
Pedro Pascal wore a TAG Heuer Monaco 

watch in the movie.
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